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Building a New Foundation: Transitioning to Address Based
Sampling After Nearly 30 Years of RDD

Multimode Surveys Using Address-Based Sampling: The Design
and Preliminary Experiance of REACHUS

Address-Based Sampling and Address Matching

- Evaluation of Address Based Sampling Frame Supplementation
Methods for In-Person Household Surveys

- Evaluating Response Quality in a Study Using Random Digit
Dialing, Mail and Web Using the Postal Delivery Sequence File

- Comparing Random Digit Dial and United States Postal Service
Address-Based Sample Designs for a General Population Survey:
The 2008 Massachusetts Health Insurace Survey &
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Analysis of the Effects of Data Collection Mode Change in the 2003

National Survey of Recent College Graduates(NSRCG)
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= Mode Choice in a Longitudinal Mail/Web/Telephone Survey
» Measuring Mode Effects in a Panel Survey of New Business

» Evaluation of Measurement Equivalence for Web-Based Survey
with Paper Survey Option

* Analysis of the Effects of Data Collection Mode Change in
the 2003 National Survey of Recent College Graduates &
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» Does Weighting Improve the Accuracy of Data from
NonProbability Internet Survey Panels of People Who
Volunteer to Do Surveys for Money?

» Comparison Study of Probability and Non-Probability Sample
Surveys Conducted by Internet and Face to Face

» Differences Between Internet and Non-Internet Households on
Survey Items: Do These Differeces Disappear After Controlling
for Correlates of Internet Status?

= How to Cover the General Population by Internet Inteviewing
<SLOHE>
= Cell Phones: The Key to Including the Full Population?

= A Social Profile of the "Wireless-Only" and "Wireless-Mostly"
Population

= Cell-Only Adults Versus Cell-Mostly Adults: Does It Make A
Difference in the Results? &
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= Current Practices in Cognitive Interviewing

= What Does ‘Usual’ Usually Mean?

»= Cognitive Testing as a Method of Pre-testing Questionnaires

in High and Low Context Cultures

» Challenges of Pretesting and Methods Development Withing a

Longitudinal Multi-Mode Survey &
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