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10.28 02:00 SE = ZHFour Points by Sheraton &)
(=h) 09:00 AL At
09:00~17:00 Mixed—Mode Surveys : Innovation & Challenge workshop
09:00~10:00 Waksberg Award Address session
' ' International surveys : Motives and Methodologies 1
Bias and Estimation issues Sesjlon
Selection Models for evaluating assumption of methods that
i i compensate for missing values in sample surveys
10:30~12:00 . —
The effect of non-response follow—up in a survey on living
among immigrants in Norway
Non—-response bias analysis using abbreviated interviews
Data collection challenges in dual frame surveys
10;\29 Monitoring collection session
() 5
Statistics canada's computer assisted personal interview
13:30~15:00{monitoring program
CARI as a tool for monitoring field interviews and improving
field data collection
CARI : a tool for improving data quality now and next time
Blaise : New development SGS;IOH
15:30~17:00|Offline questionnaires at statistics netherlands
Experience with Multi-mode surveys
New usage of blaise : biometrics inputs
17:00~19:00|Cocktail reception
Keynote Address session
09:00~10:00 Dynamic survey design managed by modeled 10
praradata
Poster session
Coverage Evaluation of the linkage between the canadian
10:00~10:30|community health survey and hospital data
10530 New strategies for dealing with non-response followup in
(=) tobacco cessation studies
Census Data collection sejszlon
10:30~12:00|Building a business case for census internet data collection

Mailing census questionnaires :
for 2011

result from 2006 and plans




Changes in the management of data collection operations
for the canadian census in 2011

A census of population based on an administrative register

session

Collection via the internet 14

The internet : a new data collection method for the census

13:30~15:00 Going web—only in a complex enterprise survey

Accuracy of travel data samples utilizing online vs mail
methodologies

Can we make official statistics with self-selection web
surveys?

15:30~17:00

session

Analysing the collection process using paradatal 16

using paradata to estimate the average time it would take
respondents to complete a CATI questionnaires

Coverage and nonresponse in a random digit dialing survey :

Using paradata to manage nonresponse in the survey of
labor and income dynamics

8:45~10:15

session

Analysing the collection process using paradata2 17

Data collection research using paradata at statistics canada

Identification of optimal call patterns for intensive followup in
business surveys using operations research methods

Effects of number of call attempts on nonresponse rate and
nonresponse bias

10:45~12:15

ol -

session

Response Burden 19

Measure and followup of the response burden from
enterprises and organizations at statistics sweden

Developing statistics new zealand's respondent load strategy

Measuring respondent burden in the uk office for national
statistics

13:45~15:15

session

Questionnaire Design and Testing2 20

Reducing the Number of cognitive by adding other cognitive
method of testing

Presenting 'don't know' in web survey

How to Develop business surveys continuously in cyclic
model
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gdaE A4 d EHg &= =APEs
22 ZE 0| ZAIEE A= $E A
- IHA SEOHTEE)
Country Internet Experience Future Plans
Canada Started in 2006 with a take up rate | « 2011: increase take-up rate to 35-40 percent, target
of 18 percent internet users, and reuse system where possible
Australia Started in 2006 with a take up rate | * 2011: promote the internet on the doorstep (if
of 9 percent internet accepted, the paper form will not be
provided)
New Zealand | Started in 2006 with a take up rate | * 2011: increase take-up rate to 20-30 percent,
of 7 percent increase awareness via publicity, provide PIN to all
households
England and Completed feasibility study * 2011: plan to implement for the first time, estimate
Wales a 20 percent take-up rate
USA Tested on 4 occagions *» 2010: will not be offered to every dwelling
2005 test take up rate of 7.2
percent
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=L ail-out) 2/3, Z=AMEE/HE (drop—off/interview) 1/3
A =A }E(MIH 4 ML, HE5ZE AIS)

SE 2 F481(%)
ol 18.3
&0l 63.1
CHL 2.3
NRFU 16.3

A =AL 23}

Daily Internet Reponse

300,000
250,000
200,000
150,000
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50,000
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