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5¢ 139(13:30 ~ 15:30)

— Introduction : Mary Beth Garneau(Director of Distributive trade)

- Linking of Surveys : Mary Beth Garneau(Director of Distributive trade)
- Annual Retail Trade survey : Alex Hays(Chief of Marketing, Dissemination and Retail
Annuals)
59 14(09:30 ~ 15:30)
- Quarterly Retail Commodity Survey : Ruth Barnes(Senior Analyst)

- Collection Through Regional Offices : Bruce Robinson(Senior Technical Analyst)
- Monthly Retail Trade survey : Serge Grenier(Chief of Retail Sub—-Annuals)
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