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1. Short Course

"Conducting Better Mixed-Mode Surveys"

=9 515(%) 800 am. - 11:30 am

A Presenter : Don A. Dillman, Washington State University

Dept. of sociology and social and Economic Research Center
e-mail : dillman@wsu.edu
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pushed response rates up 21
Conducting Better percentage points in 10 hours
Mixed-Mode Surveys, Part 1
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* social desirability = primacy effect
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[s 1t possible to use mixed-mode survey designs to improve survey results?

= Yes

4 We must limit four kinds of Error !!!

<Coverage Error> <Sampling Error>
TAE0| 2tHstx| 25 mf wyst b LT AREHSO0| surveyoll EHO0{5h= HHH
o FAL MEHS E0| oHsix] 2 €5 AF_%F%% systemical StAl  di & E
51, QIEY M2Mo| stk g O TAE

<Measurement Error> <Non-Response Error>
MEX 2Hd 2 SEIYA 2LFAM FAHZE Ao SESIX 22 o 2
grMel Jtd Tl dele] BF ZES StH, MZ= OlE2 SHS T AIEE
HALE A Hi2HA M 2 1 2 EMdE %S JHE d=el+Tt
Atprimacy/recency effect), &A=& order H|ZZho|| H|F| SEHEO =2 & 7
effect, X|™ b x| 52| A&k SEO| randomstX| &S

< BEYH =ZHX ZH oAl >

For example, Interviewer Presence
May Have a Normative Influence:

How would you rate your health?

50 50

2 = Mail
40 38 g M Telephone
@ Face-to-face

Percent

20 18

104 10 10
2 2.4
o |
ly accep

Poor
or

Excellent Good ir
Respondents more likely to give answer on

in-person.
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Coverage Sampling
Error Error % best practise
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Survey Costs ‘ oJ(FIFENEHA =AM &
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Response m Measurement
Error Error
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Response rates improved significantly
after a mode switch was made
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O Why Social Exchange Theory ?

- AZE 3yl 7B B Reward)*, AS(Trust), B1-8(Cost)**, Ars]ngto]&
(Social Exchange Theory)2 Al 71X 4= LS AHg A 714 &
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Even small individual design changes

e i H . Hy|lAo| HiS (=
may be additive; a mail experiment @ T7tHel #Hstol WE
octsE Al
oH= oo
*  Tarnai and Schultz, 2012; medium (vs. small) envelope; $1 with request (vs. no
incentive), Stamped (vs. business reply) return envelope. (A replacement questionnaire
was ::]e:t to all treatment groups). - EX|ZECck 18%
- BUSF21%
30% 279
25% 1% - RESS 2%
- 18%
ol - 1221ES3: 30%
Pl - BE = 3%
0% -
Cnntm\ Groug;  Medium envelope  Stamped return S1enclosed All-of4 the—abova
Conclusmn ?fmaell elements can add-up; theoretically their combined use makes
sense.
& A Tarnai & Schultz(2012)
Incentives: Small prepayments to establish reciprocal @ olMElE mE AlS
obligation override large payments afterwards, but both may
be beneficial. - ClMEIE |13 52%
0% Postpayment 25-50x larger
o (James and Bolstein, 1992) - 120 — Al__?_ $50 570/0
; 57%
. - A 1 64%
0% — - AFE $2: 72%
30% —
- = Szixol Balo| SHE A
10% —
o : ; S0l o 2 g nl&

$50 post S1pre $2 pre

Response Rates by web higher than other groups when

email augmentation added to mail contact (Mmillar and
Dillman, 2011)

79 59.7

60 513
50

40
30
20

47.7

42.3

D T
Web + Email
Aug.

Choice Web

Mail

@& SHEZTAlo| 27F™el A
AL AMAIZE SHES
MESAIFI=T1?

- Web+ Email : 59.7%

- Mail : 51.3%

- ME : 47.7%

- Web : 42.3%

= SEZIZAL Reward, ¥ Z=A}
SEHHIE ZA(SE He
J2st EMEloZ 2t
H2 Z+4)
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77% response rate from web + mail; email augmentation

produced 31percentage point increase in 10 hours!

WSU PhD Experience Survey
Mar 30 - May 26, 2013
Clock Time and Response Rate Over Time

2

B®

296%

Email
April T, 950
Evmail

Augmentation
Apnil1, 14:00

@ Day I & SE 2F 2H($2 s8) = SH Of
4@ Day 4: E-mail augmentation with electronic link = S&
@ Day 10: H oo Y = AtE[A HA

« Day 18
m Day 22:
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7F. Web ZALE 9] ©]3: Moving Surveys to the Web
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# Current Session A : Moving Surveys to the Web

- moderator : Antoun Christopher, University of Michigan
1. The Effect of Adding an
Internet Response Option to . e | U S
the  American ~ Community Debbie Griffin Census Bureau
Survey
2. Results from Testing a Web . F i
Mode for the Consumer lan J. Elkin S ;;Sfjgso avor
5.15(=), Expenditure Diary Survey
1:30pm - 300 pm
¥ Session A 3. Challenges and Strategies 5 ,
Involved in Adapting a Very | Rossi Aperian
. Marketing
Large-Scale Survey for | Dobrikova Servi
. . . ervices
Online Administration
4. In-Person or On-line? The . .
Future of the American Brian . Universily
of Massachusetts
National Election Study Schaffner
5. Surveying Low Income Parents: Mathemati
To Web or not to Web, is | Sara Skidmore arhemarica

that the Mode?

Policy Research

_‘|2_




“The Effects of Adding
Option to the American Community Survey”

an Internet Response

presenter

e-mail :

: Debbie Griffin, U.S. Census Bureau
debbie.griffin@census.gov

O ACS(American Community Survey)+=

<2yt AA 2

TH =
T

QL

2ol St

INTEARZ w5 AA AT oF 25%2] BES 607 LR EEste] ARG

ACSe] Az 1k $H=AL, 22k CATL, 3%+ CAPIolw, 2011\
SIEYl A|EZALE A4, 20139 Web A 202 13] xpof] $H/AEY

247 W8

Table 1. Data Collection by Panel and Calendar Month

Calendar Month

2013\@ 1€ 71& 77,122 7}V, 196,943 7F+do

Table 3. Number of Housing Units and Person Records

| AEEAR SRS

Dec-12 Jan-13 Feb-13 Mar-13 Apr-13 May-13 Jun-13
Personal
Dec-12  Mail Telephone Visit
[ Personal
Jan-13 £ \da:UImemet Telephone Visit
2 . Personal
£  Feb-13 ( Mazlflntemet Telephone  Visit
"""""" Personal
Mar-13 r.'_'MaLL'[ntemet Telep!mue Visit
e e Personal
Apr-13 ﬂgzllj’intemet Telephnne Visit
O ARFIAPHE 717 2 Y 2ARFL AR} HLoR =304

=

Panel / Mode Housing Units Person Records
2012 December Panel Mail 131.306 290.646
2013 January Panel Mail 66,102 143.609
2013 January Panel Internet 77.122 196.943

Source: 2012 American Community Survey December Panel and 2013 American Community Survey

January Panel

O AEW 2A} =Y we Q naire W3}

_13_
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| b. LAST MONTH, what was the cost
of gas for this house, apartment,
or mobile home?

Figure lf.':f‘\lai-lx:(}as Cost and Fuel Costs Items — checkbox and write-in

d. IN THE PAST 12 MONTHS, what was the
cost of oil, coal, kerosene, wood, etc.,
for this house, apartment, or mobile

Last month's cost — Dollars home? /f you have lived here less than 12
months, estimate the cost

Gas Past 12 months’ cost - Dollars

OR | [ Fuel

Included in rent or condominium fee

OR
Included in electricity payment . §
entered above Included in rent or condominium fea
J No charge or gas not usead ] Ne charge or these fuels not used
ZH 29
= s =

Figure Z:tll:l:.llﬂ'l_.!éi}(;-:}s Usage Itelnr;\'—"_i-"__i-l_i-el' Ques{i_(;ii_"_"

) b- Does this household use gas?

Yes
Mo

Figure 3. Internet Gas Cost Item — Additional Gas Pay Filter (grayed out) and Follow-up
Cost Item

14

B o

Does anyone in this household pay for gas? Salec! "No® If gas L
s P Y i the aa VerTIe T i INe (Help)

@ LAST MONTH, what was the cost of gas for this house? (Heip)

Last month's cost — Dollars

The Effects of Adding an Internet
Response Option to the American
Community Survey

o2t M debbie griffin

_14_



“Results from Testing a Web Mode for the
Consumer Expenditure Diary Survey”

presenter : Ian J. Elkin, Bureau of Labor Statistics
e-mail : elkinian@bls.gov

O w"=Z¢] AH|AZEZAHConsumer Expenditure Diary Survey)s= HAEZ o=z
PAPI & AA=SI o, 201330 Web diary Z=APd-2]-& TESTS

O Web £A= IEeHES =Y & A F2 Wtelw, PAPIO HIg| H&

Az A7) AR, 20, A5y vE S

1 g

O A2 & 20133 1€ CED ZAbol Web AV A& xA}SH

« MIBLYE2C| 47X SECTION : @ Food away From Home, ® Food for Home Consumption,
(©) Clothing, Shoes, Jewelry and Accessories, (@ Al Other Products, Services and Expenses

O (REW EES) AT BA) Web 24 SHAL TE 2= S9ARD

Al Bl oA HIFo] £, FHFEo] woH, AR AF ¥IFo] =

_ Web Diary Sample Restricted Production Full Production

Gender
Male 48.5% 51.0% 49.6%
Female 51.5% 49.0% 50.4%
Education
Elementary 0.9%% 1.4% 3.6%
High school 21.1% 26.7% 33.2%
College 78.1% 71.8% 62.8%
Never attended = 0.1% 0.4%
Tenure
Fomieoicrior 73.0% 72.3% 64.4%
Rertor 27.0% 27.7% 35.6%

Overall Response Rates

] Web Diary Sample Restricted Production Full Production

Total Diaries Rate Total Diaries Rate Total Diaries Rate
_ Eligible Eligible Eligible
178 54 30.3% 536 301 56.2% 708 435 61.4%
239 100  41.8% 722 410 56.8% 1,008 609 60.4%
273 86 31.5% 560 373 66.6% 761 550 72.3%
| Atlanta | 286 80 28.0% 604 423 70.0% 845 598 70.8%
| Denver | 156 55 35.3% 584 329 56.3% 809 503 62.2%
294 81 27.6% 710 425 59.9% 910 556 61.1%
EZC 1426 456 32.0% 3,716 2,261 60.8% 5,041 3,251  64.5%

_15_



O (€A &) 157 71 A =AF 19%, RP* 55%, 2 719 A=AF 3.5%,
10%, + 7N 25 sl ) =AF 77.5%, RP 84.5%<

= restricted production

Diary Completion

Restricted
- Web Diary  Production \Web Diary Restricted Difference
CUs CUs Percent  Production Percent (Test-RP) Change
38 52 19.0% 5.5% 13.5  245.5%
7 95 3.5% 10.0% 6.5  -65.0%
155 801 77.5% 84.5% -7.0 -8.3%
200 948  100.0% 100.0%

O (F AE ¥ § A B2 F A=} RP 82| FAE F4H
zbol= -§301.82, Xt Zpol= -$228.16% § XAF EEO| FAEYE RP
FRRT A5

Total Expenditure Amounts

Difference
B - ..
-$301.82  -15.1%
-$228.16  -17.0%

Change in Percent of CUs with No Daily
Expenditures (among 2-week diary completers)

45%

40%
35% /\
30%

25%
20%
15%
10%
5%
0%

1 2 3 4 H o o& F 8 8 18 1T 32 33 14

Percent of Cls with no entries

Day of Expenditure
—Test CUs (n=126) "DP RP" Production CUs (n=244)

O

(29 & 3o § e AP2Abe] e $HESY e @ secured] &
A(user name/ password), ® User Guideo] =¥, © test T2 EF 2] H3}
B33 e AAsdY S 7A%

_16_



. Questionnaire Design

Effects of Question Grouping

One Question or Many

YA 2 AA A o 7} &
# Current Session B : Questionnaire Design
- moderator : Jennifer Hunter Childs, U.S. Census Bureau
1. The Grouping of Items in | Mick P. University
Mobile Web Surveys Couper of Michigan
2. Question Grouping and Matrics
15(2) in Web Survey: Using NORC at the
Z‘ o= - Response and Auxiliary Data | Ipek Bilgen University of
.O(Em B 5.3();)m to Examine Question Chicago
# Session Grrouping Decisions
3. Achieving Balance: Understand
the Relationship Between Rebecca J. University of
Complexity and Response Powell Nebraska-Lincoln
Quality
4. Lean Forward: Effect of | Randall K. GFK Custom
Response Format in Self-repo | Thomas Research
rted Voting

_‘|7_
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“The Grouping of Items in Mobile Web Surveys”

M

e-mail :

Presenter :

mcouper @umich.edu

Mick P. Couper, University of Michigan

O (Scrolling vs Paging AA) FolzAEe] Ho)R] dr]7]|e} ¢ ZALY] A3E

Age oohztige] QS nX= Ao HyE
- T ) AR A o)abAel &HE

(@F=H) O =

F40 9TL

7439t Sl HAS

Axparo|7t A=

v S 2AL A & Ho]X]o) AAEE
)X =71? @ 232 tAQlo) A user-controlled skipo]

717

gl g ABH FAL 9

=39 71 AR

o]
AA -

O (3 44 2 7K @ Skip 7ls

- o v

s %, @ Number of Items on Page

=
o

30
rir

7K 1) &
7t 2)
)

||_6 —IO

o

>

I—I —
0 o|r
o

0

AN

£
6'||:|

u]

C}
o

7td 3 OII

7td 4)

k=]
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4 4 4>
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4 4 > o

O 1 1 1
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C}
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n

0| X|
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Experimental Design

\

Number of items
on page

s ‘\
»/ N}

Without With 5 items 15 items 30 items
skips skips (6 pages) A (2 pages) A (1 page)

* Simple user-controlled
skips (no hyperlinks)
* 7 skips

_18_



O (RAE3 #R) ‘13 10. 9 ~ 209 2jAobollA =&l (A LZHE o
o2 AQT,740% 5 20329 Fo, s 26.8%)

O (’é@@ﬂr Skip) 2F1Ue A5 e 2 SHEC| ¢ £3kon, SHeE T
2 Feature phonese] 41.8%, Z~P}E:Z 11.4%, PC 7.0%, Tablet 1.8%% YERS

Participation Rates and
Breakoff Rates

Chi-square=
00% (df=3)
26.1% 26.4%

Breakoff Rate by Devices

Feature phones 41.8%

13.1% 13.4% B Without skips Smartphones

B With skips
PC

Tablets

Participation rate Breakoff rate

00%  50% 100% 150% 20.0%  250% 0% 350%  400%  450%

O (AFAF}: FEE) oA 7 & o fE FHES 23] fl= B5
& slolxol 5E15.3%) > @ ol Aol 1585133 > & Holxol 30
=(10.7%) <=ol™, 231o] Q& AF, T ol 585(14.0%) > &
o)A of 303H5(13.5%) > T Ho|A ol 1535(12.7%) <=4

Breakoff Rates
Without skips With skips

s P V.l 15'3% 17 [0l

i 133% 13.5% 12.7%

o | 10.7%

10.0% - - - ] s

E I I

i

2.0%

0.0% T T T T |
30items 15items 5 items per 30items 15items 5items per
per page per page page per page per page page

n.s. n.s. |

_19_



O (A3Z23: HEATD #oA 7 5 g Mg SBARES 231 fle
73-F, 3 H oA 53=8.72) > gk FHo] Rl 1585(8.5%) > g Ho|A
OFET.7R) =olH, =xio] U= Aol 5358 > 3 Ho]
Al 15%=(7.32) > & #o|x|ol| 305661

Completion Time (min)

Without skips** With skips***
10
8.5 8.7
s 7.7 7.3 8.0
] I I 6-6

{3 Mii—
4 | S
o T T

30 items 15items 5 items per 30 items 15 items 5 items per

per page per page page per page per page page

O (MPAT FB T8 27 ojret WAl FE FIFL Aol 7
FE57L BeFE FCANS @ AolA F 0BE 7.3% > & AolA I
1535 4.7% > 3+ #H oA o 535 3.3%)

Item Nonresponse

Without skips™** With skips***

: 7.8% —

: 4 7%

4 3.3%

| 1.9%

: | .
30items 15 items 5 items per 30 items 15 items 5 items per
per page per page page per page per page page

** p<0.01 ** p<0.001

O (A#gaeh) @ 27 #Fol W& Adxel= A &5, @ #HolA

A g
T FouEl I¥E AU LAl FFe AA #s, @ skip
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# Current Session D : Racial Identification, Social Conservatism
& Religious Affiliation

- moderator : Rich Clark, Castleton College
1. Evaluating Race and Hispanic
Origin in Administrative | Sonya US. Census
Records Relative to the 2010 | Rastogi Bureau
Census and 2010 ACS
. . SSRC/
2. Half the Story: Hispanic
o0 Representation yon 1O?lline Jordon social Science
1000 - 130 pm p Peugh Research
# Session D Panels Solutions
3. How Socially Conservative Are 5 » .
Latinos? The Shifting | Carolyn Funk C‘;fter evearc
Landscape of Latino Option
4. The Generation Gap: Social .
and Relicious Chance Amon Jessica H. Pew Research
g g g Martinez Center

Latinos
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“The Generation Gap: Social & Religious Change
among Latinos”

presenter : Jessica H. Martinez, Pew Research Center
e-mail . jmartinez@pewresearch.org

O (@7H1A) vl el A7 196030 o2 Zvhalel, 20104 16%o1
20603 31%0°ll °]& Zo= oAdd
- BRI P ow A B, BRI kel BTk A

O (ATEH B TEAR) vl=te] elelA olnAltie] AFF - En B Wst

24, Pew Research Centerol|4l 20101358 <=3 Nation Wide Survey(5,000
o 9] hispanics AP

O (Bl2dYY FuTA) 7159 55%, NAlul 22%, Fu 18% o= 71=¢

ol = 2010-2013d MM o= 7ha3H ‘10| 67%— 139 55%)

2013 Religious Affiliation of Hispanics Decline in Share of

Using Pew Research’s standard survey question about religion, % of Catholics Among

Hispanicadults who identify foday as... Hispa nics, 2010-2013
¥

Lsing Pew Research’s standard
survey gquestion about refigion, 2 of

Other Hispanicadulfs who identify as
F Christian3% Catholic
©oth
Unaffiliated r Srih a7

62
18%

catholic
55%

2010 2011 2012 2013
PEW RESEARCH CENTER

O (81H - FAH - FuH HE) FwACIE, A7) Dol ot Folx
Faas Ay P, AEYuc Anel Fiwrt e

it

Three Points on the Social, Political and Religious Spectrum
% of Hispanics in each religious group who...
Unaffiliated Hispanics Catholic Hispanics

Attend services weekhy+ E

prayoaiy [

Take a literal view of the Bible m

Sayabortion should be
illegal in all/most cases

Identify as or lean Republican E
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O (Bl Fl7 TAH3D ‘104 “13d 713F T 18-294] AR SollA
7VEY AdTE -15%p & W, FaE 1p 2713 SEeEdss o
Stolg wsteizte] Fwr} AA S7VSIA AU, MISelA SR Al
Da /b8l g

Change in Affiliation by Demographic Groups, 2010-2013
% of Hispanics ineach demographicgroup who identified as Catholic/evangelical Protestant/ Unajffiliated
Catholic Evangelical Protestant Unaffiliated
2010 2013 Difference| 2010 2013 Difference| 2010 2013 Differen
% % % W e % % JROPTI

All Hispanics 67 55 1 3 12 16 i +4 3| 10 18 i +8[;
Men 66 54 -12 11 15 +4 11 21 +10
Women 89 57 -12 13 17 +4 £ 15 +7
1829 60 a6 {15 3 11 13 +2 14 31 i ea7|
3049 71 57 -14 13 19 +6 E] 15 +6
50 and older 71 64 -7 13 16 +3 7 11 +4
Some college ormore 62 a8 -14 13 16 3 12 26 {13
High school degree 68 54 -14 12 17 +5 11 18 Eid
Less than HS degree 73 (=28 -9 2 16 +4 & 12 +6
Foreign born 75 80 -15 10 16 +6 8 15 s o
US. born 56 48 -8 15 16 +1 12 23 i 143
Heritage
Mexican 71 81 -10 11 13 +2 El 17 +8
All non-Mexican 60 47 -13 i5 21 +6 11 20 +9

FHE Y9l B B2 S99 FHE 2 AFFH) I =S 2
WRY, SAE U S8 el Faer > FELAw) > Alwd)
Golm, gl iR BwE FEG8% > ATAs%) > FFEHUG% =

Opinion About Same-Sex Marriage Opinion About Abortion
ar oF E16 o i e . o % of Hispamnics who say that abortion should be legal or
K e T e g
mOppose u Favor s Al/mostly ilegal  mAl/mostly legal
All Hispanics 3 2l Hispanics 3
Evang. Prat. 86 | 19 Evang. Prot.
Mainline Prot. | 3?1" _. 44 Mainline Prot.
Catholic Cathaolic
Unaffiliated 16 &7 Unaffiliated
Generd public Generd public
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Gender Roles and Marriage Party Identification
% of Hispanics who say a more safisfying marriage is % of Hispanics

one where the husband provides for the family and wif
takes care of the house and children OR both have jobs
and both take care of the house and children All Hispanics 22

= Rep/lean Rep mDemylean Dem No lean

Both havejobs, Husband
both provide care provides Evang. Prot.

56

A visprics IR > it
64
55
=

1
&
1
——
19
24

waiine rrct. NN 5 S—
o 17
i - 5 bom

Unefliated s

Registered to vote

cencrtpooic T ——

O (H9Z B A3 7HEY} Fart Bk 4 FSHow, At F o
nAel Fad A AAEL Aart FaY vFe] or], 24

2 9= SAAEY v SR 3T AAA HlTel =5

O (A e EAAE 3

2oy, B3 @e Aol A, g7,
FaA Al SR Wt e

& AARF

N
=
55
H
i)
V

Change in Religious Affiliation Among Lat
Religious Affiliation of Latinos r— -

Unaffifiated
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2. Aaza

“Evaluating the Association of Initial Expressions of

Reluctance with Panel Survey Behavior”

presenter : Brett E. Mcbride, U.S. Bureau of Labor Statistics
e-mail : mcbride.brett@bls.gov

O (CE Survey) "|=r¢] National household panel survey= Z=H|x}2] FFujj3)<2]oj]
A3 ARAFS HHo=E 3
- o] ZAE &3 &nIR} E7} R4x(Consumer Price Index)7} 2Hd ¥

AT v LHAE AN At AT E

b

HO91E thos
© Suel S AUE FANE BRe. AL 2 710 5 $HA) B9
PAZAA ERATA A AN SHAA A AL 2
- m oleld SHAYL FAME BRE 4 US

O (DS: Doorstep Concern) BHYe] HELA

< 3 FMHAF)L oAl >

DS Concern Items (*Mark All That Apply’)

1 Too busy 8 Anti-government 15 Hostile/threatening
2 Not interested 9 Talk to specific HH member 16 Survey content not applicable
3 Privacy concerns 10 Intends to quit survey 17 Other HH members say don't do survey
4 Scheduling difficulty 11 Family issues 18 Too many questions previously
5 Survey voluntary 12 Broke appt-puts off int. indefinitely 19 R requests same interviewer
6 Does not understand survey 13 Hangs up/slams door 20 Interview too long previously
7 Interview too time consuming 14 Too many interviews 21 Information previously given
No concerns Other specify

O (AF2A) @ HIZAPIA FHe| 2342l Whg §5* @ AR 39U &
=2} reporting EA, @ QUEIH T AR g 3Rk QLA

« A= 2 DS Concern &0l Bst7t =712
x DS Concern A Z=AL= ZAIRE| Cf st CIX|E AMSHA|F| =712
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O (F&A38) 20119~2012d CE A 67] W'd(3,0007] &), 891842

53l DS Concern®] 2171 &<

Al 150 =2

w83kt

| wave 1(N=3,000) Wave 5 (N=3,000)

Unit response 86% 83%
(completed interviews)
No DS concerns 52% 46%

Top DS concerns
(of households with
DS concerns)

-Too busy (22%)
-Not interested (14%)
-Privacy concerns (13%)
-Scheduling difficulty (12%)

-Too busy (24%)
-Not interested (15%)
-Privacy, scheduling difficulty,
too many interviews (12%)

O (@d=xA} 5 DS Concern 152 W3P UKol A higher groupo =z o] 5]

Ao}, thEE wavel - waved 717F F Y HoE W3} e

Higher group (N=747)

27%

Same group (N=1,650)

52%

Lower group (N=603)

0% 10%

O (#INGZEAF & DS FA)2] ¥sD Low Concern e AJ7HE

©w, High Concern Hehe A7

B 5ol wFo] T EL

21%

20% 30% 40% 50%
Z
e_'—O] ]:]

= 2o ARG AR, Tl

60%

Figure 3. Prevalence of doorstep concernthemes across survey panel

=
21

A
|

—+— Not interested / hostile
Prior wave (nfa in Wave 1)
100 -

S0 - Low concernsgroup

70 -

50 -

Percentreporting

30

—— Survey content/ Privacy

Time

—e— Gaekeeping

20 -
1014 5‘%
o ""\i_ —

High concerns group
%—_—?{-r

I—"‘"—._'—‘*——.—..___-

Wavel Wave2 Waved Waved Waves
(879)

(n=724) (763) (787)

Wavel Wave2 Wave3d Waved Waves

{BOB) (n=715)  (764) (793) (741) (805)
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O (&2 @ 29| 7oA Ido] A&H= 5t DS Concern =9= &
H3l= gle @ 12 £AF9] high Concern 7= 5% ZAF 713t £ 94
Aol ¥ @ 89 7H+ % high Concern 7H& AsFdo] W5 @
high Concern -&8*h= SEFH= A UAAF

O (NAHY) 3 dzAtoll 4] para-data] 2§

< HF & >
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BgzAl, 2AEA 2 2AE YA 53, A5EE, ¥8Y, 3
2, AA=AL, Sampling, WE2A, 132 LH, tlF - BHG Ex
T O ¥99 F 110* Y 2287 2R - AAE

= Poster Session 1(347H), Poster Session 2(367H), Poster Session 3(417H)

0

< ZAH FQ FH X OLIEA >

H

Al

% G 8 FA) WA L)
= =

N

# Poster Session 1

TEZA A AFERES] A2l EAl | Nicole Watson

(sample attrition &) (FHE bjsp)

WAz A T oflelet SA A | Peter Lugtig

ofo] FA=? (Utrecht o gp)

AZ & A5 25¥ 3%, 33, ol | Oana M. Dan ¢

gl 2ol Hlw (Nielsen Company)
N - _ Benjamin Phillips <]

) SR= Y 3 &

~ . P Robert Montgomery <]
s 150) RDD dual-frame Sampling®] 2&& NORC)

300~ 400 pm

Richard L. Clark

O trzlo
swtel Gender Effect (Castleton State College)

V% n@Ae SHol g o= we | e b

Ann M. Arther

=g. q =8
U]‘g—g] 7]’E = PQZHZ_I?_] 7:‘] OTE/}‘I (Géijjllp, lnc, L—//_H_E/—_é?/— %]ﬁgyiy

AEA AAY wE: o|wA], F7]F | Christine Pierce ¢
WAl X o] &3 (Nielsen Company)

Using Vendor Appended Data in a
Two-Stage Address Based Sampling
Design for Cost Saving

Kelly Dixon £]
(Nielsen Company)

Jennifer Beck

SEA A UM A% Ak & US. census bureaw)

o

Melissa Krakowiecki

A ZALe] A 2 FALA REAH ; ;
) Fel @A) 3 Fell A | Mathematical Policy Research)
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# Poster Session 2

5.16(),
315- 415 pm

BEX
275

Ry Tz Ggxe] A T} 7

Timothy B. Gravelle
(University of Essex)

ol

BAHEASE 1ESAel ek B=

-

Steven E. Barkan
(University of Maine)

9.11 B8 AEAe] thd Cohort Study

Shengchao Yu ¢
(New York City Department of
Health)

T o] S Ao Z ALFEE=TN?
T2 FEo g vl R

Austin Countryman <]
(HE2;=7}F FZf8)

ARl wAEs A 96 A 09
o A4 7(1981~2008)

Jonathan Kelley £]
(International Survey Center and
University of Nevada)

FIFA 2022
oI TLe] o]F wFAEQ olg

Abodoulaye Diop 2]
(SESRD

CEEVE

Bo Lu £
(23fo] 2 FHrjeh)

Patrick Stark 2]
(American Institutes for Research)

< ZTAE MM ME >

o
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Elmo Roper, 1947
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