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] Smartphones, smart questionnaires? The challenges of

delivering surveys via mobile device
(Michael Link, AbtSRBI)
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Example: Use of “Mobile Friendly” Approach

Census use of an mobile “optimized” in 2016 vs “uncptimized” in 2015
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Keynote Address

Q ‘Questionnaire design, development, evaluation, and testing’%
FAZ ‘Where in the world are we? 2} ‘What's the future
look like?" o] th3gt 7ZF¢do] zsi&

O F AL Ve ¥EH FEHETY Wt me} AR HUt
H

Sy W3y daghs 4=
QO A WA 7+ ‘Where in the world are we? 9|A+= 20029l 713
L3

AE QDETY &S dastar ZAlebF ol wsto] o)

8 al, QDET201A thFojd &S Hutoz 2%

QO F WA 7+ ‘What's the future look like?’ &= ZAIE AA 2
Gkl GF Wl dal wAsde

] Questionnaire design, development, evaluation, and testing:
What's the future look like?

(Mario Callegaro, Google UK)
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] A compendium of current pretesting methods

(Emily Geisen, RTI)
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_] Combining multiple evaluation methods: What does it

mean when the data appear to conflict?
(Jo d’Ardenne, NatCen Social Research)
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Questionnaire
Development

v
Exploratory testing

7

Quality assessment

" R

Explanatory/
Data driven re-testing

Conducted before questions are written
Clarify aims/ key concepts/ feasibility

First drafts of questions written

Collecting initial qualitative feedback on new
questions. Can be open or theory driven.

Collecting quantitative metrics on how well new
guestions perform in a survey context.

Collecting qualitative feedback to explain issues
detected by the quality assessment phase. Can
only be conducted post-survey.
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1 Effects of grouping alternatives on eliciting more
responses to Check-All-That-Apply question
(Takahiro Tsuchiya, The Institute of Statistical Mathematics Japan)
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(Daniele Toninelli, Uiversity of Bergamo)

_] How the device screen size affects data collected in web
surveys
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] The impact of mobile web design on survey results
(Trine Dale, TNS Gallup Norway)

_l Best practices of usability testing online questionnaires at
the Census Bureau: How rigorous and repeatale testing

can improve online questionnaire design
(Elizabeth Nichols, U.S. Census Bureau)
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O AHEA H7TAl A= efficiency, effectiveness, satisfactions &7 &
0 AHEA BUEe RS 2% A 71 R A &0
- Z7MA= 10~209 9] users(device dependent groups), %3}
olMdE Fo =7
- Y FZAFY WFE g 2AE: round 1, round 2
c 220 FHolA 9 YAl W78 & AAE A &0
- 2 2% AA]: think-aloud E=+ verbal probing

- A
- WS (do] %) 37
- A% Y=
1 Learning from  mouse movements: Improving

questionnaires and respondents’ user experience through

passive data collection

(Rachel Horwitz, U.S. Census Bureau)
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- A $HY At volE W #a
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Z: sorted vs unsorted, simple vs complex

: AA o] A (R A9 7, vertical regression
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] Empirical evidence for the value of wusability testing

surveys

(Jen Romano-Bergstrom, Facebok)
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Z} Sessions©] Y= = F Aol 7709] workshopo] Z1&YH

QO 77} workshopd] FA: AL AA W, AL IF dHolH
T3 WU, Qnote AHE, 2l=o] AN WS HrE, TPERE=
285 93], Eye-tracking demo, & 713 AFES 93k A}
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] Focus group data gathering: Practical applications of the
total quality framework approach

(Margaret Roller, Roller Marketing Research)

O Focus Group Data(FGD)&= H-2 H|dA AFFAE st
73 o]re WEts AESE 9 §83)

_16_



] Eye-Tracking Demo
(Erica Olmsted Hawala; Elizabeth Nichols; Lin Wang, U.S. Census Bureau)

O WEA S Bk 48T PHoR NNFHANE TS
ZALE B &Y

Q 37}A] eye-tracking &S A|AE
- eye-tracking on laptops (tobii)

- eye-tracking on mobile (tobii)

- eye-tracking glasses (SMI)
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PROGRAM AT A GLLANCE

WEDNESDAY NOVEMBER 9, 2016

TIME TICKET SHORTCOURSE CUROOM

8 00a.m.—5 30p m. Registration PROMENADE ]_OWER

9:00a.m.—12:30p.m.

Short Course 1: An Introduction to Question Design

and Evaluation 101 {pre-registration required) HIBGLVEA
i Shart courses are Short Course 2: Current Developments in
ticketed events that % Coanitive Interviewing of Survey Questions HIBISCUS B
may be added to your (pre-registration required)
registration for an Shert Course 3: Smartphones, Smart Questionnaires?

additional fee, The Challenges of Delivering Surveys via Mobile Device ~ JASMINE

(pre-registration required)

12:30p.m.~2:00p.m. Lunch on Your Qwn

2:00p.m.-5:30p.m.

Short Course 4: Writing and Pretesting Cross-
Cultural Questionnaires {pre-registration required) HIBISCUS A

Short Course 5: Quantitative Methods for Testing

Questions (pre-registration required) JASMINE

Short Course 6: Usability Testing for Survey B
Research: How To and Best Practices HBIsEUR
(pre-registration required)

Data Quality and General Pretesting Methods Questionnaire
Measurement Error Design

6 | Program Book 2016
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THURSDAY, NOVEMBER 10, 2016

TIME TRACK SESSION ROOM

8:00a.m.—-6: OOp m. Registration PROMENADE LOWER

9:00a.m.=10: 00a.m. @ GST: Welc‘: me&, ynoteAdd;ess .

10:00a.m.-10:40a.m. @ PS51: Thursday Poster Session, Part 1 & Coffee Break PROMENADE UPPER

csi Invxted Decxdmg Whtch Pretesting Method or Methods to Use

- CSZ'Coviti-ib e 'CbnipaﬁngA!{emaﬁveSurvey Measures'
cs3 Con ributed: retestmg Methods for Development of

i 10:452.m.~12:10p.m. Estabhshment Surveys

) csa Contnbute'd: Questioﬁnaire Design for Meésuringj 'Sat_ls_faétlohj

css Contrib@ and Cross-Cultural Challenges - ORCHIDC :

12:15p.m.—1:30p.m. Lunch (included) REGENCY BALLROOM FLAGLER

@ CS6 Invited: Tackling Response Burden: What Can Questionnaire REGENCY BALLROOM-MONROE

Designers Do?

‘@ ﬁ CS7 Invited: Using Pretesting Methods to Develop Standardized Sur-

vey Qs for Use in Cross-National/Crass-Cultural/Multi-Lingual Settirgs HIBISEUS.A
1:30p.m.~2:55p.m. @ €S8 Contributed: Exploring the Interaction Between Q Desugn and HIBISCUS B
Interviewer Behavior en Measurement Error
ﬂ CS9 Contributed: Mixing and Matching Pretesting Methods . ORCHID AB
WK1 Workshop: Refining Training and Building Capacity ORCHID €
in Questionnaire Design
3:00p.m.-3:25p.m. @ PS1 Thursday Poster Session, Part 2 & Refreshment Break PROMENADE UPPER

@ CS1DImuted Cross—Natlonal/CulturalQuest:onnanre DeS[gn Strate- : :

gies to Tackle Measurement Errors REGENCY BALLROQM_MONROE‘

@ ( w €511 Invited: Developments in the De.ﬂgn and Testing of Estabhsh- H]BiSdJS A

ment Survey Data Collection Instruments :
3:3 0p.ﬁ.~ 4:55p.m. @ g[se‘i:sg?\gt;%uée;; f:;fli ?esign and Incentive Considera’t‘rons in-- - :HIBISCUS' 8
m €513 Contributed: Designing;; and Testing Question Types . ORCHID AB z
ﬁ WK2 Worksi;opi F;)cds Group Data Gathering: Practical Apblicaiiuns . OR.CHID: ¢ :
o A el Qlalny Bempwad Ajprati. '
5:30p.m.~7:00p.m. Welcome Reception RIVERWALK

International Conference on Questionnaire Design, Development, Evaluation, and Testing |7
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FRIDAY, NOVEMBER 11, 2016
TIME TRACKS SESSIONS

8:00a.m —S.OOp m.

9 OOa m. —9.45a m @ i

Registration

PS2 Friday Poster Session, Part 1 & Coffee Break

C$14 In ‘te_E Designiﬁg Questio_nnajres' in thke D_igj{tal Era: Implications for Rrac’ﬁce
Y 2f i %) 5

% CS1 5 Contributed: Questuonnalre Desngn for Sens[llve Jopicsand Conﬁdentlallty
01! CS1 6 Contnbuted' Moblle and Web Survey Des:gn

i €S1 7‘Comr|buted Issues anci Uses of Admmustratuve Data and Paradata

- cs1 8 Contributed: New Pretestmg Approaches and De5|gmng forthe DIgltB' Age

ool S S BT e et X 8- =

12: 00p m.-1:00 p.m. Lunch (mcluded)

1 00p m.—-2: OOp m. @
;.
2:00p.m.~-3:25p.m. @

GS3: Awards, Recognlti:):n, ;né Eurprlses.

¢S1 9 lnv;ted: Strategies for Presiicting Data Quality

€S20 Invited: Usability Methods

€521 Contributed: Questionnaire Design for Mixed Modes
€522 Contributed: Web-Probing Methods fqr Pretesting

WK3 Workshop: A Hands-On Tour of Q-Notes, Software for Cogmtlve Interviewing

1@ D

PS2: Fruday Poster Session, Part 2 & Refreshment Break

3:30p.m.-3:55p.m. @
€$23 Invited: Web-Probing: Considerations, Uses, and Practices

€524 Invited: Alternative Ways of Thinking About and Measuring Validity and

4:00p.m.-5:25p.m. Reliability in Surveys

CS25 Contributed: Understanding the Role of Questionnaire Design in
Measurement Error

€526 Contributed: Designing Surveys for Youth and Schools

WK4 Workshop: Practical Guidelines for Translating and Testing a Cross-National
lnstrument for Developmg Countnes AWorkshop Sessmn

200024

6:30p.m.—-9:00p.m.

Pretesting Methods

Data Quality and General

Measurement Error

8| Program Book 2016

s - MONROE

" REGENCY

ROOM
PROMENADE LOWER

REGENCY BALI_.‘RDOM‘

PROMENADE UPPER

. REGENC ALLROOM—
~ MONRGE"

HIBISCUS A
HIBISCUS B
ORCHID AB

ORCHID

BALLROOM-F LAGLER

REGENCY BALLROOM-
'MONROE _

REGENCY BALLROOM<
MONROE

HIBISCUS A
HIBISCUS B

ORCHID AB
ORCHIDC

PROMENADE UPPER.. -

REGENCY BALLROOM-
MONROE

I HIBISCUS A

HIBISCUS B

ORCHID AB

ORCHIDC

Soclal Event- Evenmg cru:se on The Carrbbean Spmt (pre regfsrratron requrred on own)

Questionnaire
Design



SATURDAY, NOVEMBER 12, 2016

TIME TRACKS SESSIONS ROOMS

8.30a.m.—4 00p.m

@

i, 9:00a.m.~10:25p.m.

10:30a.m.-10:55a.m.

11:00a.m.-1Z:25p.m.

12:30p.m.-1:45p.m.

1:45p.m.-2:55p.m.

3:15p.m.~3:55p.m.

4:00p.m.-5:25p.m.

%@M@jm@@@r ®8G @ﬁ@f@@@@ 5

Registration

CSZ? |ﬁvite§i: Nlew Approaches to Questionnaire Desigr; and Evaluation -
észa Contributed: Assessing Data Quiality for Sensitive Toplcs

€529 Contributed: Adapting for the Web. "

C$30 Contributed: Validation and Assessment of Data Quality

€531 Contributed: Experimental Manipulation of Scales

PS3: Saturday Poster Session, Part 1 & Coffee Break

CS32 lnvited' Understandmg Intervxewer—Respondent lnteractlon in Survey

Interviews to Improve Questionnaire Desngn

€$33 Invited: Managing and Learning from [terative, Muiti-Method Pretesting

€S34 Contributed: Questionnaire Design for Crime and Victimization Surveys

CS35 Contributed: Questionnaire Design for Disability Surveys

WKS5 Workshop: Challenges National Statistical Institutes (NSis) Face When
Introducing Web and/or Mixed-Mode Data Collection: Roundtable Discussion

Lunch (included)

€S36 Invited: Assessing Alternative Ways of Collecting Dat@
€537 Contributed: Questionnaire Design for Establishment Surveys

€538 Contributed: Tracking Data Processing Error

CS§9 Contributed: Deve}opment and Testing of ltem Wording
WK6 Workshop: Eye-Tracking Demo

PS'a":VSat;rda); Poster Session, Part 2 & Refreshment Break
Cé;o Cc;xt;'il.:ut.ecil: .!.Jrete.sting.\;\‘rith S;;e;ggl Pc;puli;;gons e
Csa1 Contribqtea: Design frade-Oﬂ‘s

€542 Contributed: Challenges in Measurement:

CSA43 Contributed: Statistical Methods to Assess Data Quality

leferent Abilities

SUNDAY NOVEMBER 13,2016

9:00a.m.-10:30a.m. Roundtables

Breakfast Roundtable Discussions (ticket required)

_22_
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WK?7 Workshop: Inclusive Surveys Convert Digital Surveys Usable for People with

PROMENADE LOWER

MONROE -
HIBISCUSA
HIBISCUSB

ORCHID AB

ORCHIDC - .

PROMENADE UPPER

MONROE
HIBISCUS A

HIBISCUS B
ORCHID AB

ORCHID C

REGENCY BALLROOM-

FLAGLER
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PROMENADE UPPER
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HIBISCUS B :

ORCHID AB

ORCHIDC.

JASMINE



