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The Web survey, the data collection method of the
future

& Prof. dr. Willem Saris William

o Tt B Yk A} VoA 2Elo® AR 7 AA

o 18}, F21EAl(national representative samples)S A=
(@]

FHHA =

o}
- =
- QEdle] gl AlREe Fojol Wad A4S AFwolol 3
- aElER Z7] wlge] el BAR, QEM o] Toldss
W g P ZolE
}



—\|l8  Method & Design I : Asking the Right Questions

(0 Who Took the Burden to Answer on the Meaning of Left
and Right Response Behaviour on an Open-ended Question?
& Cornelia Zuell and Evi Scholz, GESIS - Leibniz Institute for the

Social Sciences Survey Design and Methodology, Germany
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Matrix Questions or Single

(3 Design of Web Questionnaires:
Question Formats

University of
Utrecht, The Netherlands, Anouk Roberts and Anneke de Jongh,

& FEdith de Leeuw, Joop Hox and Thomas Klausch,
Flycatcher
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(O Exploring an appropriate design for the response scale of

general happiness: An example by using Taiwanese data

& Pei—shan Liao, Academica Sinica, Taiwan
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(3 Asset Nonresponse in Korean Labour and Income Panel

Survey

& Youngshil Park(Statitstics Korea) and Sunghee Lee (Univerisity of
Michigan, USA)
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=l Method & Design II : Websurvey

[ Examination of a "Web Mode Effect" : An Experimental

Comparison of Web and Paper Based Surveys

& Sanne Lund Clement and Ditte Shamshiri-Petersen, Aalborg University,

Denmark.
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[ Consistency in global non-probabilistic online samples
& Steven H. Gittelman, Ph.D. and Elaine Trimarchi, Mktg, Inc., New
York, USA
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O “Don’'t know” the difference : An experimental comparison
p p

between Web and CATI
& Anna-.Maria Schielicke and Martin Dege, Technical University

Dreseden, Germany
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A Threat to Data

Quality?
& Suzette Matthijsse, Edith de Leeuw and Joop Hox, University of

(3 Professional Respondents Internet Panels:

Utrecht, The Netherlands
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—' |l Method & Design III : Asking the Right Respondents

[ Motivated Underreporting in Screening Interviews
& Frauke Kreuter, Stephanie Eckman (Institute for Employment
Research, Germany) and Roger Tourangeau, University of

Maryland USA
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[ Use of Digital Ethnography to Measure Media Consumption
and Consumer Behavior among South Africans during the
2010 World Cup

& Michael W. Link, E. Nicole Bensky, Justin 7T. Bailey, Karen

Benezra & HalaMakowska, The Nielsen Company, New York,
USA
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=l Method & Design IV : Interviewers & Respondents

(3 Panel Attrition. Separating stayers, sleepers and lurkers

& Peter Lugtig, department of Methods and Statistics, UtrechtUniversity
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surveys
& Timo Lenzner, GESIS — Leibniz Institute for the Social Sciences

(3 Question comprehensibility and satisficing behavior in Web
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[ Does Interviewer Personality Matter for Survey Outcomes?

Evidence from a Face-to-face Panel Study of Taiwan

& Ruoh-Rong Yu, Academia Sinica, Taiwan
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[ Community Context and Difficulty of Interview Completion
in South Korea

& Jibum Kim (NORC and University of Chicago), Seokho Kim, Barum

Park (Sungkyunkwan University, Korea) and Hyunho Seo (Korea Social
Science Data Archive)
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