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Tap}é 4.6 CAPI Sampling Rates

f \ Address and Tract Characteristics l_CA“PI Sampling rate (percent)
Upited St_aZes
__I,Jpgiélg le addresses and addresses in Remote Alaska 66.7
Mailable addresses in tracts with predicted levels of corﬁpleted interviews 50.0

prior to CAPI subsampling between 0 percent and 35 percent

Mailable addresses in tracts with predicted levels of completed interviews

prior to CAPI subsampling greater than 35 percent and less than 51 40.0 _

percent

Mailable addresses in other tracts 33.3
Puerto Rico

Unmailable addresses 66.7

Mailable addresses 50.0
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Quality Assurance Reports

FR Interview Time Reports:

New York: Time roz2 Oir 1 Time rozz gt 2 Time ro2z Qtr 3 Time ro22 gt 4
Time ro22 09 Qfr 1 Jime roZ22 09 Qtr 2 Jime ro22 09.Qtr 3 Time ro22 09 Qfr 4

Case Level Interview Time Reports:

Mew York: FR time roZ2 Qtr 1 ER time ro2g Otr 2 FR time ro2g Ot 3 ER _time ro22 Otr4
Case time ro22 09 Otr 1 Case time ro22 09 Otr 2 Case time ro22 09 Ofr 3 Case time ro22 09 Otr 4

Excessive Don't Know and Refused Answers Report:
Wew “ork: [OK Ref roZ2 2008
DK _FRef ro22 2009

FR Week 3 Start/Completion Rate Reports:

Mew York: \Weekd m22 Otrl Weekd ro2f Qtr 2 Weekd ro22 Qtr3 Weekd 22 Otr 4
YWeek3 ro22 09 0trd Week3 ro22 09 Qtr2 Week3 roZ2 09 Otr 3 Weekd 22 090tr4
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AE0/C S-E i
=P “An Overview Social Media Research(SMR) Method”

Instructor : Reg Baker, Market Strategies International

e
QO ALt 8 KNIl =9t Social Researche= C|ACI= AZ2X|
(Designing Survey) Ol D8+t SHEXIQF SEXIO| £2A 2AH 2

A3

us

FA
ay

* Designing survey and asking question2| T Z=ZHEl MEM XA}

0

Q Bt

|'lI

B XY 580 2F Web 2.0 J|=2] 2D Social Network2|
2 S8X9 £=TA (3Ot 0OHIH=El  Social Media

Research(SMR)ct= MZ2 S EH2| Social Research 2
gt R A2

L]

H=
[—

i
Nlo

S234 ?7|HClolE ALSAE AY dEE dd-SR75e YH

ol

-0l ME2 RO SHES oy JHN BHBNE =751,
D MEXO TA YHS T 202 2

QO 2 A= Social Media Research(SMR)2| A Jts4 0
et FHXA=2 Ololet S0IE s flol JI=E

PHESZ 0129 Social Media S 0l ol =2latn, 2t
SEY MZ2 d7 UYHoZ Ao HMAEQ AIE Jis40l
CHet AMALE S HISE

* social networking site, blogs, micro-blogs(twitter), online communities S
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6021, face book 9002}, You Tube 4&/<1, twitter 1002t SO| 0,
Hol = 21%JFt =218 %%am 55%= St O Ol&tel A&
HERZH JtAotR D, 82 B3 HE 6Al2t 1322 448

HERAZD AMHIAS OlEdot=ll A2

- AMED El He L& (quantitative) = & H(qualitative) Ol Ol E

AZQ| RE Dt

Quantitative + Qualitative = Qualiquant

QO (TZAHrEH mjz{Crlo] Hgl) XIAtEIE IHHOIEE2 dSHQ
AP OL AL (tradltlonal researcher) 2t S & K(respondent)Zt+2)

=& 2AHUHM, 2E0ICIH A Kk(social media researcher)Jt

=

&
F(partlclpant)g 2Io] AE'S AZXl QU 2AMFI= gAIOR
b

31 &
* ofrsrMol QlE|Y lEte| oS S& 48
Traditional SocialMedia
Researcher Researcher
>
respondent respondent Participant > Participant
«—>

[OE 1] =AY Di2{Ctlel st
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Z1HUl 2otHA, AlEE Obama-carelf] 2ot 2EE =2 A
o2l =0 & 229 AMSt SHES & = U3
* Patient Protection & Affordable Care Act: 2HIOIS| 2010 ZHAZUE SIS of

Top 10 Likes Top 10 Dislikes

benefitthem |l 3% bad for country
save dollar [l 3% face fresh challenge

good for economy - 3% create more anxiety

good idea [ 5% not perfect
improve care | 6% hurt economy
protect benefit - 6% hurt reelection chance
finest hour | 8% hurt state
good thing I 10% not help democrat
save money (N 12% worsen shortage

reduce cost _9% repeat healthcare

21%

[Z12] 2] Obama-careOf CH3H FA|X QI 48
At=2ZEX: Blogs(37%), Forum(29%), social networks(11%), News(9%), comments(7%) &

O (AMO|Cjo] B3 ZAM) A40|CI0] REY SH2 T
5l0, 9EY oYY U +TIIs RO S4Z Totst=
2101 ER8
- JK Blogs 104 19] HISAIEQ E21 2EE AS0| YU
o2 020N PHVSS YT B =1, B X2°
ST GO Db E

(]
SAIEQ HAHA OB E=

- Bulletin Boards'= H| M0l AP ME
(n < 2002 S22t EESzZ AS0| dYUsEFez 020N
2RSS 209 FYUTIF =1, 2ED|2H0| D, LE =2
=& ARG Jisg
+ BEY Cihe| ABXIS0| HEEHE S5 ¥EE D U 2R AT

A2
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AR ZAHA & 232 HE

“Applying a Total Error Perspective to Qualitative and

=0 b B

Quantitative Social and Marketing Research”

Instructor : Paul J.Lavrakas, Independent Consultant

O TES EHA OE, 2=, UREH, ZAET S2 Zas
Bz 949 ks FEot) R2ds 8ol MY
QE(EL 2aho ZHEO0ID MHEC T ¢
(framework)

O FE(Grove)dt ‘TAILX2t X AHHIE(Survey Errors and

Survey Costs)’E 2 Hst O0|= TE FrameworkE J|I=&2ZF
daily bias0fl & &Eot= LS A0S
- TE Framework®| /&RA2 TE H- =&t CHeFet L0
HZol= &8 S Olofoll =&= =
d1F us
QO (B 2KX9] H{E) ‘XA X2t X AHIE(Survey Errors and
Survey Costs)” 01|k| = 2Xe Ty %J(framework)/J—Fx*
(perspective)/ At 1 &AM (mindset) S22 0lE0t0 JI=, O,

SN E2 XX /OFX oz J%Ij'.%c.l-

d /| o = =2 "1/ o /M —

* Groves, RM.(1989). Survey errors and survey costs. New York: Wiley.
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- 3 Xt ZAMBEMAL 2 EEQ MY = 211
(unreliable), F20tAl HS(invalid) E2XRE HAAWA ==&
ZENME 2= ZHE €2

Q (& 2Kle| &) HEH 2s QLANZEELX, HEFELY,
PSELX, 2FLIH SHFLLI(AMNLX, SZELX, W&

I, FEIHE P&’
* Campbell, D. T., 6 Stanley, J. C. (1963). Experimental and quasi-experimental
designs for research. In N. L. Gage(Ed.), Handbook of march on teaching

(pp. 171-246). Chicago: Rand McNally.

Research Process

Measurement

Construct

Measurement
Response

=g
Total Errgv’Framework

Errors of Representation

| Target Population

Sampling Frame

- - (ot

Errors of Measuremént

Measurement
Response

Representation

Target Population I
I Sampling Frame I
l Designated Sample I

Final Dataset Final Sample
Final Dataset Final Sample
Final Results .:/ [hveaErec ] --- +
& Conclusions
[ZAFDHE] = (£ 2% Zy YT
QO HEWU 2lgt 2Xt(error of representation): H& &P HEHQ
SHES SHEN 2o =2 LME
- Z8 2XH(Coverage error): 2 S LRI HEFES0
Lt X HSCEMN 2ot X, BEHY) HEFEEC
XH0l2 ZAH0l S & X =ote 2LFY,
¢ 2N HE=F, HEaUH? ==, xR H=UH9 ZE,
H=HPo == S0 2o 24
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Non—Response Error

...may lead to biased resulfts here.

No response here...

/

Sample
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Az Xel HEUA2 IOt

O =& 2XH(error of measurement): AtZ =& A 24 HE 0l A
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