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O UNWTO:= 2007y HF3lsl  TMeasuring the Economic Importance of
the Meetings Industrys X.arAol4 MICE *FdS  ‘Meetings
Industry’ ¢} ‘International Meetings Industry @& £o]=
B Ekal A=
- ISIC 8230° 7]=¥ W8S ®WAstel PA FH7 RS FI

F-(Government ), 7]%d(Corporate) o2 A&

3tslar AAAE] B (Incentive)ES X395

(Association), A

- Meetings Industryel]l ZAWA(Conventions), & Ld2~(Cong-
resses), @2 (Conferences), XX (Symposia), AW
W (Seminars), 7]gdYdr3] o] (Company general meetings), <l
AER olWlE | tFHA & (public show), AFFHAAIE] (trade
show) o= EFAZ=

- UNWTOol A &= Zt= 5& 7|#Eo] TATFS g nEAY
(Meetings Industry)S Aol uwl, 3]ole] EA(aims of a
meeting), “FA(meeting venue), TF5 (meeting size), NHL

Z*(meeting duration)ol] 7|3t EE H s} S

. =AIE S QR (UIA)
O AT (BT AT BF ZP7t FAE AL F
A5k o] wE FUEA Faeks fe) b

x5 Ao
= o]—‘__ 73"[‘

= A A7 47 3000 o, #l=rel 40% o), Vb= 5
M= o], 39713k 3 o] Tl TIES A8

- A ZAB Y ¢ FAVT EE GAT FHEAY TPt 3

7) MICEAY] 7189 A8 A7 (2010). Sh=xZ3ladadd. A5 A&




o2 H7HA} #7F HA 507 o<l 3] 9
- Bd =AY ¢ mAVIT B dAVE FHIAY Fdske 3]
o= ol ANk obef S WSl I AlA A 3] 9
D A, D7V 5T o), FIFA F 40% o] S 9wl
@ =4, 3o|7|3F 34 o4
@ MAA, AANIE ¥ A AY = AA 7R 7
3007 o]
- Cq =AY @ AT e AL FHAAY FHstE 3
o= ofyA|wt ofdf] A& WSk A4 A9 39
@© AA, F7b= 570=0 o), VA T 40% o] F 2 =<l

T~

@ =4, 3713k 2 o]

@ AA, ArIE o AHIFAY T AA F7A 71 F
A 250 o)

ok, A A FE 3] (1CCA)®
O TAANMAHS] (ICCA)INA AFEsF= 3] 9 (Meetings) &+ 7Nyl
A A~ (Conference) 2} F 18~ (Congress)ES X Sdlal oL}

= Al 3 3l o Aol w3 SAEAS s EER §ojAelE d)

L 0)rO
I YA Ee

O YA EAS 1e8s EFAAIE 3ofstr] fste] =A13] 9
7181 A& 71 2] (1APCO, International Association of Professional
Congress Organizers)olx] AHolst &S Zaste] MICE AFd S
1) Bl (Meeting), SIAE]H (Incentive), A # ~(Conference), %

A3 (Exhibition) = &5stal U+

=

8) MICEAY] 7189 A8 A7 (2010). Sh=E3laddd. A5 A&



o ¥

- "® (Meeting) : SAFAH Fes FAsAY =2st7] 96
3 Ao olg] AlFo] Hol:= AL du|sty EA F7)d T
Aol 2AEHE A3 = 32 ¥}

- QIAIE] B (Incentive) @ QFF3Bol et B Hel= AT
+ 2RO dgtow JfHE= YA

H A~ (Conference) : EQ, AAZAL, FA&12, AasS &

o= A9 Fo e ol (Meeting). F 18| 2= (Congress)
Hne o) Axdsas dubd o7 AgfRol 7y AR w3

g4t S fl8l o ¥ tefdt AAE v

- AA 3] (Exhibition) : A3e} Hu| 27 A/ AAHE A}

ey 0, rﬁ

ICCAZF Aol ERAAA ok =Asols WA 135 AR EE
B B EAA ] Hol U @Ay, AR Fe], /939

S = HEZ Messeo| tal Y& 3=

- WAl AR e R b Ee dubdor AY|AHoR JiHE =
Aol A A E BE o HAEEANS] BEEES A
skaL Al

- Fole] wAE AN, A3, oHMES EAsE g

3
2 & 9w gl dAE 54 A ANk dee A
N ovg

=dL oju 107} Z=A]7} shue] T3 E
S Ao =m wAYAUAZIAE FUgetal U= Magic
H

Cities Germany®h+= A7 +5 A



- WE¥(Berlin), z}o]=ZX]3]|(Leipzig), ¥ & (Munich), 3}
(Hannover), & (Cologne) , 2 A X FE (Frankfurt), g+
(Hamburg), Z=#| =%l (Dresden), HAE==3(Dusseldorf), 47
E7F2E(Stuttgart) s

- 1070 B=AZE A% sHAR e s S e

7}

& Aasta =7t 2

I E
O ol A: Foue e ol gosta AAHOR BFatol
2 AgE A D % 3]

|7} A=Al Zhs vl e v 3s Yulsi % Eﬂﬁﬂg} A
] FAEs e 25, AEV|S 2 WSS o5 xE
- A8 3] 39 (International Association Conferences) : F&

YAz FHE AFRoht st T AEH S A1 39
S S
= =

=9 B 94
- 9271939l (IK Corporate Conference and Meetings) : 71%]
e FYy HAs 4F udd 5408 ®el, 39, dAF F
A

< MHsk ol ZUHﬂQ, A 913, B e,
2 H

- olAlE] B o] 3P (Incentive travel) : 7]@AEo] AU Jf/fel &

1 @A dFrdEe FEA7I7] A H43 A R

N
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O

Agoit &7 ARAES] /RS A3 AHgHE 7Y

- A A](Exhibition and Trade Fairs) : #vjE& FAsAY %

ll
L O
EATE BHow 23d ATSAdA AFH AREE Ald

% =9] Destination Edinburgh Marketing Alliance 20091 oI
=W A3l o AEEPYR AEF 1309 FRE FAeY
=W el ] X&EAHQ FALH D EA FAAY FstE 98 AH
€ A" de 714

A7} 2+ Business Travel¥} MICEE 3H/Ad 3t BIMICE 2h= &9
= A3 A7EE= 3333 (Singapore Tourism Board)e] 7]%
2] Abshe] AT - B4 5 (Research and Statistics Department)
oM #FEAE B

- ¥ (Meeting) @ 33t 7IHI S Ynlsty, AHAx,

AwA, T 5o ovE 29

f
1%

- QlAIE] B 3 (Incentive Travel) : =& F59 JFAAS &
A= st7] f18l] AdEdA s E shAY dd =&
FrAeR BHAE ISR HHeR I SelAd Fdshs
o] & 2w

- A A](Exhibition) : ©9 HAA|FAFAE] AES FvsHA
U AMulAE S35 Y8 dA7IsE MFHSE FAR
o, AGB#AA, E=uidAEol A AEH AH|AE defskeE A
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Ab. &5
O 59 MICEAFY 2 v]=yY o]l E (Business Events)=Z &5F3Fal
Aom 3o, HAAIE, JAAEHE o35 LY
- H]ZY2 o|MIE (Business Events)® 3 3]3]2](Association),
719 @ AKX 39 (Corporate and Government Meetings), ZA]
(Exhibition), QAQAEH o3 HAXE T3 ([ncentive Travel

Reward Programs)S A&l HPH 8oj=2 A&

O HlZ2YZz=oHIE #d TAXIAE ¢804 NBES(National Business
Events Study)ollx #H<olst= MICE ##H-8&o = w8 (Meetings),
S1AIE] B (Incentives), HA]3](Exhibition)® ®F3tal o,

mge] AxAsst ANAS £ YL

- " ¥ (Meetings) : 152 o]4to] HrlsteE RE /79 vH
(Meetings), 3 & ~(Conferences), ZAWM A (Conventions)
- QIAE] B (Incentive) @ F7FR}ol| Al BAFe] ofn|2 Fo|X|&= o3

- AA 3 (Exhibition) : AZoli} Mu|AZ AA = FFA7}

Felah WA}

o}, u]=10)

O "= Ul 3oitgdel #3 E7e 3 dgxde] s d&xo=
AAE = Flo] ofyer A Y WA = 4 EAY Fo =
Al AlE A7)l DMO(Destination Marketing Organization)
= AWMAFZ(Convention Bureaw)E =2 dld X9 2 o]s)] 3

ARES] AAgell BHAl o] Foj A AL =

|

9) A National Business Events Strategy for Australia 2020(NBES). 51220 E £ 3](BECE))
10) MICEAFY] 7189 A& 7. (2010). &3l A48 Aelg
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= 3192 (Meeting Industry)o.= A
1

3
WA S AFsta gov et ol HYRF U 4oE 3

ot ok
o lo

Meeting) : 52 3|3te] HAst= dlxe 9 €59

/EE, WAR] PALZE AAIE FHEHA] S

- A"l (Convention) : 5% 3]gto Ast= hxe 4 &
o] 3o/EE, WA PYAIR, FrHor HAFHE EHEg

Al 3] (Exhibition/Trade Show) : HA|AS WHEsH= o]

2 AR 7197+ A (B2B, Business—to-Business) ¥

H) 2} 2 A 3] (Consumer  Show) @ Ao dutgFo] 7}sk
o]

A
T UEF 58" FALE B2C HA 3]

. Hi=

B2 AM A A A HZ(Thailand Convention & Exhibition Bureau)
oA 3so2d 3y AHdE TAE Y o MICES /IS
o2 7|Fdoly ket ulg- g2 Aolsta e

g (Meeting)> = A7148]9], <QAAME]H (Incentive)= = A7

SIAE]BH o8] AWM (Convention)= AN 7|A3]9, HA3]

(Exhibition)= = A A 32 &7

- M FA71Y93) 9 (International Corporate Meeting), #< 3
At ZFol A Lk AFEES] R g AiolAM A 54
g5 dosiAy st =413 9
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1M E] 2 o 3Y (International Corporate Incentive
&2, TR, dwidAR, diEel, Sdds
(Employees, Workers, Dealers, Distributors, Agents, Sales
Representatives) &= ZAgstil HAgstes d9ge 540w 7
Aol xS AFAY A AN AMEES fE B2
Fom BAE AA Ee FEA S 15 AEste o3

C : =Av] 7Y 3] el (International Non-Corporate Meeting),
Aol A datks AFREY 39 B3] 9 (Government Meet-
ing)ot EAY Hl=T AYdS 7 AtdEEe 34l 339
(Association Meeting)® 3F ZAoA 7 EA 5SS &9
stAY sk 319

E : =A@ A](International Exhibition), <% A]%](Trade
Shows or Trade Fairs), ZH|Z} ZA]3](Consumer Show), <3t

A A 3] (Consumer and Trade Show) 5 37FA] 3
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1 2kefol 2}
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O =AFAY &
4, EE, A4F =
AL SAls el o] A2

3= o=z AHosta

%(‘ﬂé% A 110375)" ol A
Q3 SAB|JAA

=M zle sdof et Y

SIEBYTAL
Korea MICE Bureau

N sHaEMICER S|
SE— BH=PCOR 3]
EES
| |
2x310|7|2/e)

THE| AL
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% Aot S AHE Al A2x (2009. 6. 9 HE A
97705, 2011 11€¥€9] AHA AARA)

A2z (FAB ] 7 - FR) Ao BaduE, (o] "
ol o) A2EALEA mE FANS Ue 7 5ol ofn

sl sl Fos wal,

1. A7 0 A7 Tl Al @ A E gel - wAsk AR 3
omA g 7 Bo 20g BE 2% 39

7F. @l F ool 57l o] el j=rglo]
U, 39 #7kab7F 3001 o] Atela 1 F 9F<le] 1009 o]t A
th 39 ol g = oY A

2. A 7)F 7FJEkA ok e v =
2A o 7 5o 9s BF e
7F. Ble] H7RARE 5 2l=r]lo] 1507 ol A
L 29 o} WdE = 3ed A

M- AT HH s 39

Job rr
Lo

o A A A - Ees
= FRe R o

2. “FAB AR ol FAe)e) Aok AR Bad FA3)e)A
M, Auls S BEE e T,

3. “TARAE" ol TAIBe)e] A Bag oA, AN
How 4



o

MHE A

Al

oF

SR EEE

=
o

AAA S A A, FAF e An

SRRE

.

)t Al T A

<

(HE A11037

AN F-o

ol
=

& AFSE AYOR A

O = AAGS AAAEY, dA3FHYE, dA

ojp
oR

¢

0

s
TH

o]

oF

d 5 47HA

I 2o} (1A 2011.

3. 30]

ﬂ/l
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;O
7P
{F
EE
—_
~ .
Mo 7
w
7 B
o
s
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o X
w2
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©
q X
- o
= o
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o
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o
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A8 FofAL & A3 e ddE

e
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AR @ AN BE AAREe 9 AwA o
& 7F molA] FARE A4S T3
CAANEAGA T AN

ANFAANLDA - AAE 2 A5

(A

£ 3

(

e

o

AXN XA AL ¢ AA 3] AHE &

U AaZzke] A7 - gapela) olel AEw TALE 3Ets AR
2

2. AAeAAGA - AN F 9 Bl

it}
oo -
12 -
offl
o
N
o
ol

ol

rlr

>~

>
2
_>|4_,

CRfel AN E E AEHY 5 AREATS
ARt A=A AARARG oz Aot 270 4
Doy,

[Z& 8] AAAY #d HE, 71# ¢ 9A

F R —

18°)
OPA

l | | | |
TAAEMERL | FAFZARGE | BAGRARGRE | FABSYR | BASHe| A
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A 3 & MICE(Meetings) AF EFA| A

1. MICE 4Fd (Meetings) A<

7}. MICE(Meetingss)® 7ld1D)

O "¥Meeting)= 7 Faxol tho] Atdgo] Rol 54 do=
o = st AS A A= dubE 8o
O " ¥ (Meeting)d FLLEAL IVIAES TFA7|AY AYS 2
qal= QAoz Aol
- 4 1" (Meeting) & $x}E3] (Annual General), $]93]3] <]
(Committee Meetings) = &&=l

seel s} grlgo
Ao A oy

O v ¥ (Meeting)< Z71A}7}
of AbdAs, oAt

NAED FEY BAS

O MICE AF(Meetings Industry)<]

1) & (Meeting) 7Hd-2 o
22 ALY AAA dss

)= ﬂ—gﬂ]—
Hj Al gt

(@)

JX‘L‘

O 35 = = =z =
HE 34 usgds5 (25, 5 ©

= tHetals)

o

11) B dFdAE= TGlobal Meeting Initiative, Volume 1 : Basic Concepts and Definitiony & 7|§t02
MICEANY EFE HZF : MICE(meeting)Atd 9] EAol| 7]¥kste] UNWTO, Reed Travel Exhibition
ICCA % MPI/} &% #HZE ‘MICE(meeting)2rgle] AAZ =
Importance of the Meeting Industry) H.1LA]

%24 3AMeasuring the Economic
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—

(<3
k=

O 8o $8Meeting Type) & AP BAAA e A AA F

ke

- F 132~ (Congress), WA (Convention), ¥ w2~ (Confere-
nce), AP Y(Seminar)
- Fo (A )Er 3] (Trade Fairs)9F A A] (Exhibitions)

- 9lME]H &5 (Incentive Activities)

O "8 (Meeting)S Fo3st X8t 3o wat 7199 v ¥ (Cor-
porate Meeting)¥} F1d2~ % AH A2 (Congress and Confer-
ence) = THE F U=
- 714 " " (Corporate Meeting) : E&AS= 7|Yo] FH k=

A A &A v " (Business-Oriented Meeting) 0.2 F7MAHE
22 3IAF, AYA dA e oA /AIR dAE R

- Fad2~ 2@ A HX (Congress and Conference) : AFA ZAA
¥ gh, 94, 2A Bol= HARIA RS o2& AN
o sl ek

golz PAAEL 54 Hole] T4 EE BAH
o
“

1o
i3
o
X
SE
2
o
)
192
ol
o
N
-‘—l

O Fau2~ 2 AH A~ (Congress and Conference)d}= £ 35}
Al vl " (Meeting)S &3]/9A|(Association) T A XH-(Gover-

nment) 3]o]2 ETH o= v|¥ (Meeting)S FFH 3= 7]He] A
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A3} A Aol Qe
- 3839 (Public Conference) H+= 7+ (Lecture) : 7]HA o

Ay}

2 AWFY 92 PHHES g w3l SHE
A

4o a7HA %4

- AXH-3]9](Governmental Conference) : AXF7F TEE ARl Wl
b AT Ve e AXA slo® gAlE EE e Y
o ol2&= A& HHo=E 3

- %3] (General Assembly) : 54 7|9 2@ UlF-4 2749 U&=
o AlRE 7171 A|gE = 3] 9

- WA (Convention) : HA7IF, ARSH HE= AAH A9
Adbd g FAH slol2 FAURF AT AHAY, Ao @ F9
TS FAHOE I nIoE HE AYHAA H EES 9T
AAel E =714 3ol E 9n|

5] 2](Scientic Congress Forum, Colloquium, Seminar,
Symposiums X2%) : 7|4 @ 4 Ao 53ty o=
= AT S A BHoE 3

X0
rlr
(0]

n g g (Meeting Venue)o A9 AFgo] tfd] H|&& A &3

oo NAE Aeds Ao

L
ok

- webA] ZjRRA o] Al S S Z8skE N, EU 3 thE =4
719 Beles T Al

- g Faes s 3oAAd aga 7Y e g3 /dHA
AN o]l FEFEES FXF= Aol dis] AR AFE
= AL AARE AdEHE 2ws £

- 713 W vEELaE dHoly FHe R A AHgR Al s&

2 oldl] "8 &2 (Meeting Venue)ol A sl A
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O "4 A (Meeting Venue)

- F1¥ 2 & (Congress Hall)
O Tz 2 ddA AlY (Congress and Convention
Centres)
@ =¥l MAS zkeE Fags 3 AW Al (Congress and

Convention Centres with Hotel Accommodation)

- B9 e 2E

Meeting Facilities)

T+ T ZE (Hotel or Resort with

fol
1

- Y& (University)

W3 wEe ga AAEAE ST mEe] AeE & gl

O " "7k (Meeting Participant)$] %<
- Z|EA o R Folxl BAE JHA AL w"d HTlstes BE A
S w| g Z7FA} (Meet ing Participant)® &
- MRS =5 V" A7 Meet ing Delegates)<F A A A
o] Ak, " EAA YA (Meeting Exhibitor) & TthE H3H o
=2 "ol Frtste FbReE FE HojoF ¢
- R ATIAE A B3 S 98 v"el #rleke Aok &

2
AGds FA-stE AFEEQ SR Accompanying



v 8] %712} (Meet ing Participants)® T-&

Hh$-= Z7}AF(Inbound Visitors) : T® F7E H2A o=

4 I7tE WEste 95 AFA R 9A

- W= F7FA(Domestic Visitors) : F7MAE9] AFEH S
Hoju} w g Frtetes wll AFA B EHA

| 37k (Non Visitors) @ A AFA=EA 7R AF

st Wol A w"el rbets AAdEEI A AT oy A

A

o]
& ot Aol &RE et e 2AQd

il
=
-

rk‘l T

2

=4 "% (International Meeting)> F3= ¢ 37x}e] H]Fo]
2 20% o3 55 2F

= T3 (Organizing)stal 7§ (Holding)dh=Hl Frolst=
7|1HES 319 FHA(Meeting Host), AFFHAAI/ZAAl A=}
(Trade Fairs/Exhibition Exhibitors), $<Z(Sponsor) ¥ &
+ FHAA(Supply Side Entities)® &

n ¥ 2%} (Meeting Host %=+ Convener)

- eSS AU FAseH Hx 2R S ste VdeR g
3] /A (Association), 7]:rL(Organization), TF L= uzk
71

- Mg AE 54 7%, FHA E=e o5 2 FHAY

2o o3 o] 0]

-



O "8 =& AF(Meeting Host) 3

O At

AR (Business) T W2l (Corporate) 7]
3] /A (Association) : BAHo g Hgdoly 314, 3}
g4 = AEH 5HS 8 EFehe AFEES dAE Aot
W ool FE2 =7 W e A4 29y Hdy, #
.?_

I )

=
= - I

Mo

s
P

Al A A Z}F(Trade Fair Exhibitor)

A+ A A (Trade Exhibition) T+ AR A Al A A Z}H(Trade Fair
Exhibitors)E &%, IAIAF U 2 g2 AA] ZA7IRE

A ANES] vz, $F, AT wE ARS A4 EE FH
@ BHom WYAANA AAFHS e AR % v

zation)
@ AFQG A (Business)
@ @ 3]/HA (Association)

A A} (Meet ing Sponsor)

o
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O &5 994 (Supply-Side Entities)

Tu FEAAE Ay 7HA Ao ® my FFH o 3Host= T
HES Eoly AEstE vE = AF(Specialized Meeting

Organizers), &4 A2FA(Venue Owner) HEx 2] 2} (Manager)

B A2 AFAH(Auxiliary Service Providers) % 7]} ¢
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2. MICE 2+ (Meetings) ¥

O MICE 4t (Meeting Industry)eolzte= £oj+= Tl st 3}

H gHoRA AWAOR WolEy

W2 ouZ MICE 42 (Meeting Industry)-= ofel] AAJE & <o
ool 1a} = 23} AADEES = s} BolstE IAIESS w3

- VPR e AAAES A VY A8 EE Suaae

dEH A

- R ) g, eAzg aEn o A9 o] mge
Q

- 1 ¥S #X(Hosting) % EX—!(Organization)é‘}%H] A3 o

A9 Bad AFA A9 9

o] AB|AEL HFX W2l (Hosting Corporation), &3]/wHA], A5,

AN AR, vE Aba EE g e] &8 tE IAES

E3et= A WYY AE v EFH AF(Specialized Meeting
Organizer) L+ 3JAF=Eol 93] A&
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A9 A ' FH Arjs

O 3
o

A A3 CPC(Center Product Classification) 54 8596 %
= 859619 33

o glel A A EE 9R Qg
e 4rEs ¥

- AE B R
— AP Au)a, A 2 e BE AR A (Y

I s LI B E R

. A=A A3 (Trade Show) XY % FF AMH|A
O

A A3k CPC(Center Product Classification) 543 8596 X
= 8596201 &
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= UINEAIY Y3 (United Nations Statistics Commission)ol A
_]

= UINEAIY L3 (United Nations Statistics Commission)ol A
q

=] B =

o o

=] B =

°fFT1To



= g WAF ANEES T A

“
O o] INEAIYY3](United Nations Statistics Commission)ol 4] |
A5t CPC(Center Product Classification) shi-o5 7211290 a3

>
~
=
D
D
—
=
i
(D)
=
oy
=
oS}
@)
—t
D
=
;.
—
;.
w2
@
=
=
(@)
D
~—
il
M
el
O
-1
aly
jn)
4z
st

O o] INGAIY3](United Nations Statistics Commission)oll 4]
A4 s+ CPC(Center Product Classification) Sh-533 8553101 3l
FEH 9 AEAEEY AHEe AE g FE X9
- HEAY #AolA ol AMu|ae AJARY AAl s, HiE

)8 =X 2} (Specialized Meeting Organizer) T AWA

(Convention Bureaux)®} £ 7|3&ol &8 A& HoH
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. T3FGA AH]2(Tour Operator Service)
+ INEAI1Y % (United Nations Statistics Commission)ollA]

A7 s+ CPC(Center Product Classification) 5+ 8554 % 3}4-G&

H 855400 sl Wl e e wEA GAE g BhE3
]

B 71A] oL 2 1;M(Custom Package Tours)d] ook, H2 2 n}f

ofl

- HEA Bl CPCT-iEel do] olF AHlas HAA 9

A
3)A}(Destination Management Companies) = SIAIE]H. o A}
(Incentive House)$} 7+& 3|A}o 93l A|wH= AH|AEL A
Hal=d AHE A

- 99} @2 H7)A] o3 (Package Tours)= LHbH oz )z Hel
(Hosting Corporations), ¥3¥]/@A|(Associations) Hv i ]
99 A (Specialized Meeting Organizers) IEx AWA H=2

(Convention Bureaux)®} £ tFE HE|Q] ng ] Aol A&
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A 4 7 MICE ALFEY 34

g F37 A4S HAs] wrdsta A EAS WS
= MICE AF1S 34 w ' ak](Core Meeting Industry)}

92§39 sdd v "4 (Extended Approach Meeting

_{l:

— A Ade MICE A3 MHa A2S 2 AAZE(Principal
Economic Activity) 22 3Fi= YA (Business Units) &= X4
o7 offEE Eoer HAEridd, dWAd/Fads 2 A
A, JAHEZEY] B A A, AHA JFE 5 47HA

0] 0

RRoR TA50 g

MICE 3JA} %7}@5— 51 PARCY

A v B AR (Core Meeting Industry)s B A0 Qo] AEA
ol wlgAA A]H] ~(Meeting-Related Service) AJ4tel] <9lo]A]<]
BE AMERE 288t Aoz Hot = s

Y #A Muj = A2 A AAEso] YA A7t Ay 1
A AFsE(Meet ing-Characteristic Products)E2¢ A4k &
o] F= ZAS LI o= TSAo| 93] wEozl #AF EA A
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