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1. OIXI 205t S22 XA Aigo &
Reluctant Respondents and Data Quality(M&A #7)

=S EISTON; 2~ = email
Using Doorstep Concerns Data —Institute  for
to Study the Relationship ) Social research
—-Ting Yan . . tingyan
Between Reluctance and . ) University  of )
—Shirley Tsai o @umich.edu
Measurement Error Michigan
(22 3.1) -BLS
Patterns  of  CATI  Survey | ademond

" | Ayesha De Mathematica | @mathema
Break—off by Iltem Sensitivity ] .

o Mond Policy Research | tica—mpr.
and Respondent Characteristics com
Nonresponse in Recontact | Besheer Pew Research
Surveys Mohamed Center
Does Reissuing Unproductive
Cases in a Face-to—-Face
Survey Reduce Nonresponse | John D’Souza | Ipsos MORI
Bias? : Evidence From the UK
Citizenship Survey
Impacts of Unit Nonresponse in i

Jonathan Fors Marsh Jmendelson
a Recontact Study of Youth @forsmars
Mendelson Group
(='0| 3. 2) hgroup.com
o [DIXKI20l ol= & (Reluctance)t A @XI2t°] 2HE ARG
st SRUAS SEX R B =22 &=2(by Ting Yan)
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SYXet ZAIXIA A5 BHE 0+
SYXOL A QTAIE0 28 S2(HT) =S UL

SEXO LA(ZHA)IF ZAEO0 CHoll &28F 9=
etCt ) 843 & (Groves and Couper, 1998)

<19 2> Contact History Instrument 3}H

Contact History Instrument ¥5.8.6 Created 10/05/2004 ) x|
Forms Answer Mavigate Options Help

CHI |

*+ CONCERN f BEHAYIOR f RELUCTANCE
* Select the categories that describe respondent concerns, behaviors, or reluctance during this contact attermpt.
* Enter all that apply, separate with commas.

[T 1. Mot interested / Does not want to be bothered [T 12. Hostile or threatens FR
2. Toobusy [ 13. Other household members tell respondent not to participate
™3, Interview takes too much time [ 14. Talk only to specific household member
[T 4. Breaks appaintments (puts off FR indefinitaly) [T 15. Family issues
75, Scheduling dificulties [ 16. Respandent requests sama FR as last time
"6, Surey is voluntary [T 17. Gave that infarmation last time
[ 7. Privacy concerns [ 18. Asked too many personal questions last time
8. Anti-government concems [T 19. Too many interviews
™3 Does not understand surey / [T 20. Last interview took too long
Asks guestions about the survey [ 21, Intends to quit survey
[~ 10. Survey content does not apply [ 22. Mo concerns
(retired, healthy, no crimes to report) 723, Other- pacify

[~ 11. Hang-up / slams door on FR

ConcernBehavior Reluctance |

00000001 RSPNDENT 10-27-2005 |9:12:38 AM Monday |CTRL NUM ¢ 12345678901 2345678901234

- RH/HS/SEMEU HSt 23012 782 &E=0/=2 &7 (Contact
History Instrument; CHIAIAE WA =& &
- QIXIE H(HE)XI=x=(Perceived Concern Index: PCl)2t &HIHE
SEXM& & (Latent Reluctance Class; LRC)
PCI 0 : Z2&0] 832, 1=PCI<3, PCI>3 : H&H0| H=2
LRC 1 : Easy, 2 : Busy, 3 : Reluctant
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effort

:3}

0(Z&(concern)O|
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A lot of effort Moderate effort Bare minimum

Hi

How much effort did the respondent
put into the interview?
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20% w1 (pai
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2. SEE o M

Strategies for Increasing Response Rates(M&B #3)

=S ST ON; A= Ol
Use of Smart Phones/Text| _ ICF
, Piper DuBray ,
Messaging to Increase Response Rates International
The Use of Email, Text
Messages, and Facebook to anna.elhini
Anna Fleeman | Abt SRBI ,
Increase Response Rates Among @srbi.com
Adolescents in a Longitudinal Study
, National Heather.
Will They Answer the Phone |If , ,
, , Agricultural Ridolfo
They Know It's Us? Using Caller | Kathy Ott o
Statistics @nass.us
ID to Improve Response Rates ,
Service da.gov
Using Qualitative and
Quantitative Testing to Improve ,
, , Yelena Pens Arbitron
Hispanic Response Rates for
Online Surveys
Survey Reminder Method
, o , manderson
Experiment: An Examination of Mathematica
o , Matthew G. , @mathe
Cost Efficiency and Reminder Policy )
, , Anderson matica—m
Mode Salience in the 2012 Research
pr.com
N-MHSS Locator Survey
o SEE SIS ol ADIEE/text HIAXIELHD IS E=(by Piper DuBray)
— 1tH G2 BYSE9| o2 DA PRAZ 6tHZ RAREHE
200 98t ME2S NEE 22 @78
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Question Construction and Data Quality(M&D #2)

the Census Questionnaire

=S ST ON; = Ol
. . GfK
Impact of Filter Questions on ,
, , , Curtiss Cobb Knowledge
Estimates of Media Consumption
Networks
, Gfk Custom | randoll.th
Response Format Effects in the , ,
Sergei Rodkin, | Research, omas
Measurement of Employment
LLC @gfk.com
Grouped Versus Interleafed
Questions and Specific Versus Global
, , , RTI molmsted
Questions to Improve Accuracy of | Emily Geisen , ,
International | @rti.org

(22 3.3)
Minor Design Changes With
Major Impacts: Testing Explicit National
Versus Implicit Don’t Know and | James M. Center for
Refused Response Options in | Dahlhamer Health
Audio Computer—Assisted Self Statistics
Interviewing
o NEN 28 SHUAN SE 282 gAl9! S1Hby Sergei Rodkin)
- 1)E9| MeEst SHI 2, M= 1E S22 Yot A2 iR
=R
— MAIAA2L CPSAOIS FAXISl X0 (MEXOoZ MAA ZDHD}
CPSELI &¥3)0l et A&l JUJU2M 0l CHEH |elez 9l
HE 25, ZAHHA D2 £= E2xF==E 02t =&
- 2 AJIEE2 BO0|TAIE E= DBt ZIAHEE Us SEEH
(cHEEl= 218 25 HdE)S F ot JUCHD e
— MIIEZAHN UM D2 HEE /oL 849 & 2(cf
Smyth, Christian, and Dillman, 2008, POQ).
— KIJ12A ZAHHIAL Ol/0HLI2 Ao AE22 Us g4 22




Bl & O =2 =2 J|0(endorsement)E 6l A2 H32E
(Smyth, Dillman,Christian, and Stern, 2006, POQ: Thomas
and Klein, 2006, JOS)
- = 0A 18A Ol&2 60,0002 SEAE UUHAEL=
SF2 SEEAMCZ LI AL
. OES2EA (Multiple Response Format ; MRF)
. 0fl/0tLI2 EA(Yes—No Grid 5 YNG)
S Al(Single Response Format ; SRF)
— 0Ofl/0tLI2 EAYNG)Ol JtE =2 £=E2| JI0i(endorsement)S ot
CHEFS SHAI(SRF)JF DY YA LIS

g
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?(by Mary Frances E. Zelenak)
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— American Community Survey(ACS)2| CATIHW A2 QCIEHE
HBE2 Hact MIHSE JIE B2 51.40110, 19.5%=
HE, 171 %= &85 Mo X <0 &2 & MKl HS

HEMCMH 12.1%= JIEt FSEHLZ 24,

- LAl M3t QIEH =0l tiet It RE = HFH d3AAE,
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- CAPI 2IEH"2l 90% Ol&tol =J| 581 OIS H=0UAM Ol=F
HXILD 8% B&IF 58 Ol EZ0AM OIFHA

— CAPI A EHOAN JHE SSE22 UEE AR AlRe
Hotatez HWIEE ME= otk &' 0IRULH

- det NF2YAME Bel sEAS /BE OIDI CATI ZAF EHA
HAZ HF 2AAIE &l

2

o
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Y
10
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- 0|2 €2 A22 CATIZAIES &8 AlZ ER%F Paradata®l
sRd=E M2 ot A

=2 CATI EU4|01|/\-|O| HE ARE
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—
-/ T
AlO2 2Ct=2 fﬂ oo or:+ﬂ9_| = _?_)

[y — ] l_ LS og

- Oldet At 2 SEA0l 2let AL da I A E 00
=

ot CATIE Z=otld CAPI=zSl 2RE &g= AlAXlof
4 3

Does Pre-Screening the Sample Improve Response in an
Establishment Survey? (by Julie A. Pacer)
<E2&>36 X

One Drink or Two: Does Quantity Depicted in an Image
Affect Web Survey Responses? (by Julie A. Pacer)
<E2&>3.7 X

One Drink or Two: Does Quantity Depicted in an Image
Affect Web Survey Responses? (by Nuttirudee Charoenruk)
<2&>3.8 &X

_12_



V. JIEt

o 201449 XH|=l2l=
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« LAOIM Zt7t2 K|l

242 ZLLIOF OHLAGHY OlA JHEIE

- 0= X922 =0 8 5& 15¢ d=2 422F i E|
AT N; oA
2014 515 -18 | 0|= Z2|ZLI0F O ot
2015 5.14 - 17 | 0|l= S22|CF gelRE
2016 5.12 = 15 | 0|= 8lAIA, @AE
2017 518 - 21 |0|= w=2HX
*» 22|82 AAPOR 2 WAPOR &JF &Y
AE 3| 9| = PSUION; & A
- SFAA O S) _
2012 | 65th WAPOR 6. 14716 225 (BAEADA) =3
SHARI(Z2 M)
2011 | 66th AAPOR 5. 12716 _ Ol= Otel =Lt
OFHHA(E A& )
N H=ZOolges) Hgatc otAg 2o
2011 | 64th WAPOR 9. 21723 st o4 41 9 etE 2 AH=EE
S A O R)
2010 | WAPOR+63th AAPOR | 5. 11716 x| o o4 0= Al2t2
2009 | AAPOR 5. 14717 | SfHAOHES) 0= &ele
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AAPOR+ Eavan 1=, “The
Leading association of public
opinion and survey research
S ::sfgziiit:;;z;‘g:g professionals"Z ¥ 3T AL
L <12 ek e R
- i Ags il Utk A=A
“AdEd 2 s 4H(The Code of Professional Ethics and
Practices)"(Rev. 2010 549 7/§8)E AAst= & vl=r ¥ ofgt A
A ZAFA A=A B s 7+ dAg & 5 Ak

AAPOR d|3]ol= 19461 A13] 3]oj& Al#ez vid 7§13 ¥ o
wo] 68¥MA7E H= 3olu. GAZE A= B YolyntE rbrw
2 g = 9A FEFY WE odu. wd3 e FA=
“Asking Critical Question: Toward &
a Sustainable Future for Public (" __&/ﬂi\l’gm
Opinion and Social Research"= 174
slo] W3lels ZAMSAC i3ty
ZALATAEC] oJEA 3T A
A7Fell wizk vzt A4 ARE
ek dolgtal & 4 AT

-2 A& 20094, 20104, 20114

Asking Critical Questions:

X S HI0] O = X1 0o = =] Toward a Sustainable Future for

ﬂ X]_ E:" 7H = T:]- = o ’AE H 7]_ OH Public Opinion and Social Research

%Tq_ %%Z]. 9] /R]_ /Kg Z_ﬂE- _]]ﬂ__i 9] /ﬂ] 2013 Conference Abstracts
AATPOR WAPOR

7o]—§]_ % % i]_-a‘]_l‘—f }—/\]_%_78 -C:S]_ oﬂ }\ll 68th Annual Conference | 66th Annual Conference

May 14 -
Boston University, Photonic Center

4a e doluly] g8 24 T
www.aapor.org
AFA0] 71 2efof & wFe] Fhriel
ZALE AA B olgrSol ol WEHE AL mi T L)

AE AP TES Avd 43t ol s Azl £
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2. 759349 HA! Combating Non-response
AR ARG ARTFSol HatE M= AAPOR 22
3loje A A 7}” & =22 FuEr ooty mlmol A=
T EA A 3L A o] =2 AL
CRegy yAgske AL
Az "ol olE3el HA
olg} & ukE ols A
sl7] 913 vgd A4
v sk sirks sl
B 71Tl FEE w ok
'AH e 58 (Reluctant

= R #AgNS 23

oz AR RRAA
N A ol olA = 2L

a3 2 Bael A7 Ho
o717 fd e gel
g Azt shginh 8oy
woohleh AAge EE
9w A Aske] dellAE 7t
Ago] AL FE BEL
ZAlATAEY TRle] Beg

A7 & gsie

ool gl
<F5H =

Methodological Briefs: Combating Non-response

Minimizing Nonresponse Bias

Assessing the Risk of Nonresponse Bias

Item Nonresponse : Prediction and Compensation

Strategies for Increasing Response Rates

Culture and Survey Responses

Maximizing Response Through Optimal Contact Strategies

Incentives and Survey Response

Improving Response  Rates in Establishmment  Surveys: Results From Controlled Experiments
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3. & 349 dlo]¥, Paradata!

ol 3o F meke A & st ul A= 7 diste] 24
MR o] 120 A Paradatad] e At} BAo] Eaksitli= o)
ATk 53] WHZAA SHEHALE AN AHe v o aE5e
Z ALl o 3t —?*Eﬂ X1 6L(doorstep Concern)®l] #a)A 71=8k 181 A}

—— — = o o)
Auel BA4L
Doorstep Concerns AES= A77)
+ One type of paradata collected at the “doorstep” %‘Ul »}\%*EH]
— Capturing interactions between respondents and o = -
interviewers e KA
. WhaTt R actually said /]\:]1_% 7]—X% O]: -;;E]_
— Revealing concerns respondents have towards the survey
request od?. ‘E‘O]:?:]y'%
- Reasons respondents refuse to the survey request N
. . T q, E{j] =
« Doorstep concerns are captured in different ways — T = HT
- Recording of actual interactions for coding and content o] E_:]] = ?-
analysis (Morton et al., 1993; Groves et al., 1996; Campanelli et al.,
1997; Maynard et al., 1997) (Contact History
— Scripted questions completed by interviewers after survey
introduction (Couper, 1997; Bates et al., 2008; Dalhamer et al., 2008; I nstrument ,
2009; Tan and Tsai, 2008; 2009; Yan and Tsai, 2012)
- Contact History Instrument (CHI) used by Census Bureau CHDF/‘I—:{I_ E‘H }\1
o -
Clewa AE: A

paradatas
A E AA]
ZAboll tiste] S
AAstE deds =ZA
AAI A “Improving Surveys
Paradata"el= WILEYAH S Algtar df&
A= A= HAlo]
oW A% 4% T4 AR

427}
A okt

151

AAZE = o

irveys with

Paradata

Edited by

Frauke Kreuter




4. ACS |79 Bu(FHE S AE71E 24 2

= 3o FAEA @ w7 20123 AAPOR3| &Jo| A w] Al
o] American Community Surveyol ¥k A5 A3E @o] W
=

grolglrh, el AAl FdelE Adel ws) ACS w7l
1=

DEAAE gdth SAR $As  maE AHCA

Mary Frances Zelenak (Al A 2~=r
Decennial Statistics Studies Division,
ACS Data Collection Methods Branch)
g B2 WA HIATARRD 94F),
g gto] = “Mathematical Statistician"©]
kil AE A= HUsol EotkebA ACS FHlo]A A ARE A A
ry Az W EC dste] B2 dAE 3 Eoldte As
UAl AL Rolling AAM = AE&o Agete= d UM F8&3 A=
Eo] ‘ACSEHlA> Library'ol A=W, FAl¥, dAojHz ACS
Z7] AT HBAMEY AAA A A= =0]

Hol S A HAT E=SF ACSY ‘thd FHA AFAE
(Multiyear Estimates Study)old = &wdo A= FZst= &9
B = "Huel A5 50| oS ¢ ‘ol whE

we oA g ol AzekAl HAw E=I o Al &=l 'ACS
Research and Evaluation Advisory Group'
2o ket HA49] 16789 ArxlEe] A okl o= Ltttk
T T A7E gl do] F ¥ 223 davt S+ & Erk
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How we got here
The evolution of the ACS

First data
released for
nation and
areas

Expanded to full

Congress renewed sample of HUs in

Introduction of  jnterest in a continuous te=berndicter 250,000+

rolling sample o, aasurement
design concept

First operational all counties in 50
states, DC & PR First 3-yr est

in 4 sites
alternative to the long Test sites in 36 cas cleasedfor

in contextof  form sample counties in 26 added
Census Bureau ‘

areas 20,000+

states ‘ ‘

\ .
R AT A SO S e

Congress Office that Testing basic ~ Demonstrating First 1-yr est
authorized a mid- evolved into the methods and operational released for
decade census  ACS established procedures feasibility and areas 65,000+
but did not survey quality

appropriate funds

( American Commuty Survey, 2009 population Association of America)
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AAd ] v 1 e
wol Ee7 A|do]
o gagln AvHol

AL AR

i T}. ‘Boston Strong'
olgftal 2ozl &3}
7F @A Ak E AE

Aol M 2l gAkel 1

HEEe] £ES WAL U A Bk mEES Felgdy of
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=2 1. 2013 AAPOR Annual Conference Abstact
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3. HHAI =2(EAH ZE) 24 Xis 7H
3.1 Using Doorstep Concerns Data to Study the Relationship Between
Reluctance and Measurement Error(ppt)

3.2 Impacts of Unit Nonresponse in a Recontact Study of Youth(ppt)

3.3 Grouped Versus Interleafed Questions and Specific Versus Global Questions to
Improve Accuracy of the Census Questionnaire(ppt)

3.4 Impact of Multiple Contacts by Computer—Assisted Telephone Interview
and Computer—Assisted Personal Interview on Final Interview Outcome in
the American Community Survey(paper)

3.5 Does Persistence in Nonresponse Follow-up Overcome Respondent
Reluctance od Doses if Contribute to Nonresponse? (Z£AH)

3.6 Does Pre-Screening the Sample Improve Response in an Establishment
Survey? (ZAH)

3.7 One Drink or Two: Does Quantity Depicted in an Image Affect Web
Survey Responses?(ZAH)
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